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Un-:i-;versity of Rajasthan, Jaipur

M.A. (Electronic Media Journalism)

Subject Code : EM]

Course Category

CC: Compulsory Core Course
CE : Care Elecfive

Dis. : Dissertation

PR] : Project Work

Contact Hours Per Week

L: Lecture

T : Tutorial

P: Practicals

Scheme of Examination

1. Each theory paper EoSE shall carry 100 marks. The EoSE will be of 3 hourse
duradon. Part ‘A’ of the theory paper shall contain 10 Short Answer Questions of 20
marks, based on knowledge, understanding ahd applications of the topics/texts
covered in the syllabus. Each question will carry two marks for correct answer.

2. Part B' of paper will consist of four questions (with internal choice) of 20 marks each.

Course Structure :
The details of the courses with code, title and the credits assigned are as given below.

Eligibility :

Eligibility for admission in M.A. {(Electronic Media Journalism) is first bachelor degree in
any discipline from a recognized university with a minimum of 50% marks. Reservation of
seats/ relaxation of marks for different categories will be given as per university rules.
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University of Rajasthan, Jaipur

M.A. (ELECTRONIC MEDIA JOURNALISM) Syllabus

Semester Scheme .
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L FIRST SEMESTER
T_ EMJ 101 News Concepts and Reporting Techniques CC 06
12 'EMJ 102 | Photo Journalism lcc i 06
|3 | EMJ103 | Writing for Media cct o6 |
|4 | EMJ104 | Contemporary India CE | 06 |
{5 |EMJ105 | History of Journalism lcE ! 06 |
‘6 |EMJ106 | Introduction to Journalism and Mass Communication L CE L 06 “
. , N 1
; R ; ! | j
o | SECOND SEMESTER B
1 “__E_\"” 201 | Radio Journalism & Production - ec o o
2 EMI202 ! Media Laws and Ethics Foct oo
3 EMJ203 | Photojournalism (Practical) o Teo] e
4 EMJ204 | Television Journalism CICEL 06
5 EMJ205 | Evolution of Broadcasting in India "ce !l
6 | EMJ206 | Computer Applications in Media lcel 06 |
" THIRD SEMESTER : .
‘1 'EMJ301 | Television Production Theory Toc o6
R e
12 EM]J 302 Television Production Practical ! cC ! D& ;
3 | EMJ303 | Radio Production (Practical) lcc] o
4 | EMJ304 |Human Rights and Media 06 |
5 | EMJ305 | Electronic Media Management CE | 06 m}
16 EMJ306 | Communication Research  CE [ 09 “
FOURTH SEMESTER ) T :: T
1 EMJ201 | New Media B o Tlect e
2 EMJ402 | Cinema Studies T
3 EM; 40« ‘ Dissertation / Documentary N CC T‘ Cn -?
3 EnJa0d i Advertising and Marketing Communucation j CE ! Do Lﬁﬁ
3 ?\ﬂ $05 ' Public Relations and Corporate Commumcah on - CE ho
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MA ( Electronic Media Journalism)
Syllabus for. . . 2040—RZ2

EM] 101- News: Cﬂl‘l_ EPtSn_,i__? &:Iiepﬂ ':.::'_‘. ig TE(:hniqﬁeg_

Unit-1

Meaning, Detinition and Concept of News, News Value; News elements, Type of News - Hard
and Soft ?\ews News Sources, Qualities of a good Reporter; challenges and responsibilities,
Types of reporters-Stringers, Reporters and Correspondents, Types of reporting: Objective,
Interpretative, Investigative, Crime, Specialized Reporting-Sports, Court, Legislature, Science,
Lifestyle and technology. .
Unit-I
Structure of News: Five Ws and One H., Intro/Lead- Types , Organizing the News Story: Angle,
Attribution, Quote, Background and Context, Checking Facts: Ensuring Accuracy, Objectivity
and Balance in News Story

Unit O

Ditferent Styles of.News.swriting, Inverted pyramid style, Feature style, Sand Clock style
Intetviews: deflm‘ﬂon types & preparation of Interviews, Press Release, Press Conference, Press

briefing, Meet the Press, Press Room and Press tours. Live coverage, breaking news, mobile
jourralism.

Suggested Readings :
1. Kamath, M.V., Professional Journalism. Vikas Pablishing House, New Delhi.

2. Sahay, Uday, Making News : Handbook of the Media in Contemporary India, Oxford University
Press, New Delhi.

3. MacBoungall, Curtis D, Interpretative Reporting, Macmillan, New York.
) A Manuat for News Agency Reporters, Indian Institute of Mass Communication, Delhi,

5. Aggawal, Veerbala, Gupta, V5., Handbook of Journalism and Mass Communication, Concept
Publishing Co., New Delhi.

. Murthy, RK., Freelancing. Alexander, Louis., Beyond the Facis: A Guide to the Art of
Feature Wﬁtj.ng.Gqu Publishing Co., Texas.

7. Metzler, Ken., Creative Interviewing. Prentice Hall, New Jersey.

8. Mehta, DS, Mass Communication and Journalism in India. Allied Publications ., Bombay.

9. Ray, Tapas, Onlme]oumahsm A Basic Text, Cambridge University Press India Pvt Ltd.

10, Joshi, Prof V K,Online Jounralism, Enkay Publishing House

11. Chauhan Swaﬂ,Pant N.C , Hanxdbook Of Online Journalism, Kanishka Publishers Distributors

12.  Ward Mike Joumnalism Online, Elsevier India

113 Rao N. & Meena Raghvendra, Feature Writing, PHI Learning Private Limited, Delhi,

14 Shrtvastava KM, Soclal Media in Business and Governance, Sterling Publishers, Doihi

15 VWard, dise. Journalism Onkne, ocal Press, Oxdord
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Unit ]

4 _ Historv and development of photography-Camera Types - Box camera, Polaroid camerzs, Single

lens reflex cameras, Auto SLR cameras, Twin lens reflex cameras & Digital cameras ; Principles
of composition, lighting; Photo-equipments- lens types and functions, film-types and functions,
Tripod, tens-hood and reflectors. Shots, Focus, Aperture, Shutter speed, depth of field, focal
tength- White Balance; Exposure techniques; Filters and Exposure meter.

bnit II
Photo Journalism: Writing Photo Captions, Photo Features and Photo Essay; Qualities essential
for photo journalism; Internet Photo Journalism; Characteristics of Photojournalism.
Unit- OI
Techniques of Photojournalism - blur, freeze, panning ; Selective focusing, Frame within frame;

Zooming, long Exposure, Panorama; Fill in flash, flash away from camera, Candid Photography,
Digita: Photography

Suggested Readings:
1 Carlina, Reuel Golden, Master of Photography,
Upton, John and Stone, Jim, Photography by Barbara Londen, (Prentice Hall)

3 Aifyer, Balakrishna, Digital Photojournalism
4. Chandra, PK, Visual Communication and Photojournalism, Swasti Fublishers, Delhi,
5. Langton, Loup, Photojournalism and Today's News: Creating Visual reality,

Principles and methods of eftective writing for mass media. , Difference between writing for
different mediuin — TV, Radio, Newspaper, Magazines & Web.

UNIT-II
Writing features- Meaning and concept of features. ; Types of features, ingredients of feature
writing

UNIT-H1

Writing for Various Target Audiences. ; Different types of writings : Travelogues, biography,
Memoirs, film review. Writing Anchor reads/Dry Anchor, Bullet Points, Graphics, Documentary
Scripts '

Suggested Readings :
1. Ganesh, T.K, Essentials of Mass Media Writing, Authorspress, Delhi
2. Gupta, Om, Basic Aspects of Media Writing, Kanishka Publishers, Distributors, New Delhi
3. Raman, Usha, Writing for the Media, Oxford University Press, New Del
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UNIT-{

K. Vass Media and Democracy, Salient features of the Indian Constitution: fundamental rights and

duties, directive principles of state policy, Parliament and State Legislative Assembly & Council.
UNTIT-O

Electoral System and Reforms Strengthening of democracy, National integration. Centre-State
Relations. Panchayati Raj, Lokpal.

UNIT-HI

India's foreign policy, Economic Development: Growth, GNP, removal of poverty and disparity
in distribution of income; plan making, formulation & evaluation. Present State of agriculture
and industry.

Suggested Readings :
1. India Year Book. Publications Division, New Delhi.
2 Kagzi, M.C]. The Constitution of India, Metropolitan Book Company, Delhi.
3 Basu, DD, Introduction to the Constitution of India, LexisNexis, Gurgaon, Haryana
4. Datt and Sundaram, Indian Economy, S. Chand, New Delhi
5 TR, S A, WIaa, S 69lld (HURE), ONSelT AR, o R IRy SEIeHl, WU
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A 105: History Of Journalism

Concepr of Joumalism-nature, scope, functon and types (such as advocacy, campaign,
investigadve, immersive and citizen journalism)

UNIT-II
Origin and development of the press and news agencies in India. The press and freedom
movement, Press : problems and prospects. New frends in journalism after independence. Rise
and growth of journalism in Rajasthan. '

UNIT-II
Traditional Media: Folk Dances, Folk Theatre, Folk Music, Puppetrv. Ways and means to keep
them alive in the face of popularity of the electronic media.

Suggested Readings :
1. Parmar, Shyam, Traditional Folk Media in India. Geka Books, New Delhi.
Raghavan, G.N.S,, The Press in India: A New History. Gvan Books Pvt Ltd., New Delhi.
Natarajan, J., History of Indian Journalism, Publications Division, New Delhi.
Parthasarathy, Rangaswami, Journalism in India. Sterling Publishers, New Delhi
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Unit ~ 1

intreducton to Commusucation, Definition and Concept of Communication, Elements in the
Process of Communication, Types of Communication: Intra-personal, Interpersonal, Group and
Mass, Communication, Models of Mass Communication, Aristotle’s model, Laswell model,
Shanon and Weaver model, Osgood’s model.

Unit - II

Theories of Communication, Dependency Theory, Cultivation Theory, Agenda Setting Theory,
Use and Gratification Theory, Hypodermic Needle Theory, Limited Effects Theory , Media
Theories: Authoritarian, Libertarian and Social Responsibility Theory, Interactive Theory : One
step tlow, Two step flow (Opinion Leaders), Multi step flow

Unit - I

Journalism: Concept, Role of Journalism in Sodiety, Journalism and Democracy: Concept of
Fourth Estate , Journalism: Contemporary Issues and Debates, Types of Journalism: Alternative
Journalism, Citizen Journalism, Yellow Journalism, Investigative Journalism, Advocacy
Journalism.

Suggested Readings:

2. Ma Quail, Denis., Mass Communication Theory: An Introduction. Sage, London.
CeFleur, ML and S. Ball-Rokeach,, Theories of Communication. Longman, New York.
McQuail, Denis and Windhl. Communication Models for the Study of Mass
Communication. Longman, London.

4. Wemer, Severin J. and Tankard W. James., Communication Theories. Origin, Methods,

Uses. Longman, London.
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Unit-1
Rad:o as 4 medium of mass communicatior, Development of radio in India, Radio as a tool of

development, Basics of Radio Production, Microphones (Types and Importance), Radio Studio
Set 1J 5%

Umt-II .
Radic Writing, News writing, Preparation of news bulletm Various formats of news and

programmes, Art of writing different radio programme formats (Talk, Play, Feature and
Comumentary)

Unit-IT]
Production and Presentation, Voice Training: Effective use of voice (Enunciation, Flow,
Pronunciation, Modulation), Radio Interviews-Preparing and Planming, Types of Interviews on
Radic, Live and Recorded Interviews, Moderaﬁng skills for radio discussion programmes
Handling interactive live transmission, Future of Radto M, Internet Radio, Satellite Radlo,
Community Radio: Concept and Importance

Suggested Readings: ‘

1. The Known World of Broadcast News, Ajay Das, M1LS publ]_,her‘- : -

2. Hendbook of Television and Radio Broadcasting, V-:,d Prakash Gandhi, :(amshka Publishers
3. Fadic Jockeving and News Anchoring, Aruna Zachariah, Kanishka Pubhshers

4+ Fadioand TV Journalism,]Jan R Jonge and PP Singh

History of Broadeasting in India. Kaushalendra Sarar Singh, Kanishka Publishers
‘Broadeast Journalism, CS Shrivastava , RK Parekh, rescent Publishing Cornoration
Electronic Media Lekhan (Hindi), Harish Arora

Akashvani Ki Awaz ka Jadugar Udghoshak (Hindi), Alok Saxena, Kanishka Publishers

9. Electronic Yug mein Patrakarita ka Badalta Swarup (Hindi}, MeenakshiVashishiz, Rajasthar.
Findi Grantha Academy

10. Media Lekhan aur Sampadan Kala (Hindi), Govind Prasad and Anupam Pandey. Discovery
. Puthung House :

or-

o

History of press laws in India. Freedom of speech and expression and their limits; Parliamentary
pnwleges Contempt of court., Law of defamation. Relevant provisions of indian Panzi Code
with reference ot sedition, cnme against women and childrer; laws dealing with obscenity;
Official Secrets Act, 1923, Right to Information Act. Press and Registraton of Beoks Act, 1867

UNIT-II :
workig journalists and Other Newspaper Emplovees (Conditions of Service & Miscetlaneous
Pm‘r:sions} Act, 1655,
Copvright Aot I**e‘;s Council Act. Indecent Representation of Women Act. Cable Television
Ao Trarmpaiion Technology Act, Drugs and Magic Remadics At

UNIT-II
£tiical problems including privacy, right to reply, communal writing and sensational
and yellow journalism; Press Council of India and its broad guidelines for the press and other
protessional organizations, Guidelines for broadcast Media.
Accountability and independence of media.




Books Recommended :

Repuarts of the Tirst Press Commuission (1954) and the Second Press Commission (1982).
Basu Durga Oas, The Law of the Press in India. Prentice-Hall of india, New Delhi.

fagzy, M.CJ, The Constitution of India. Metropolitan Book Co., Delh..

Sorabji, Soli J., Law of Press Censorship in India. H.M. Tripathi Pvt. Ltd., Bombay.
Radhakrishnamurti, Baddepudi., Indian Press Laws. Indian Las House, Guntur.

Report of the Second Press Commission (1982), Govt. of India, Publications Division.
Noorani, A.G. (Ed.)., Freedom of the Press in India. Nachiketa Publications I.td., Bombay.
Rayudu, CS. & Rao Dr Nageswar 5.B., Mass Media Laws and Regulations, Himalaya
Publishing House, Delhi.

Venkateswaran, K.S, Mass Media Laws and Regulations in India, Asian Mass
Communication, Singapore.

Grover, AN, Press and the Law, Vikas Publishing House Pvt. Ltd, New Delhi.
Nordenstreng, Kaarle and Hifti Topuz (Eds). Joumnalist Status, Rights and
Responsibilities. Intemational Organization of Journalists, Prague.

Kataria, DrS.K Right to Inforamation, National Publishing House, New Delht
Meelamalar M., Media Law and Ethics, PHI Learning Private Limited, New Delhi, 2010
Johal, Prof. Navjit Singh, Media Ethics : Issues and Concerns, Publication Bureau, Punjabi
University Patala, 2012, :

Shrivastava K.M., Media Ethics: Veda to Gandhi and Beyond, Publication Division, New
Shrivastava K.M., The Right to Information A Global Perspective, Lancer Publishers &
Dhstributors, New Delhi.

Kataria, Dr. Surendra, Right to Information : Lessons and Implications, National
Publishing House, New Delhi.
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External Assessment & Viva - 70 marks _
Internal Assessment - 30 marks

Students will be given practical training in Photojournalism and produce any five of the
tollowing -

Students will give visual documentation of shooting fast and slow events.

Students will give visual documentation of shooting news stories/ news features.
Students will give visual documentation of shooting social/environmental themes.
Students will provide evidence of effective caption writing to pictures

Students will give visual documentation of handling themes in Black and White
Students will provide evidence of effectively handling Digital camera/ photography

Suggested Readings '

1.

Wright, Terence. {1999}. The Photography Handbook. London: Routledge.
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Lister, Martin. {1995) The Photographic Image in Digital Culture. London: Routlege.

Freeman, John. (1993). Practical Photography: How to G et the Best Picture Every Time.
London: Ultimate Editions.

Hedgecoe, John. (2001}. How to Take Great Photographs. London: Brown Limited.

Keene, Martin. (1993). Practical Photojournalism: A Professional Guide. London: Focal
i’ress.

Busch, David D. (2005) Mastering SLR Digital Photography. Boston: Thomson.

8. Ewvans Harold. {1978). Pictures on a Page: Photojournalism and Picture Editing. California:
9. Wadsworth Publish

[ S T S

Unitd :
Strengths/ weaknesses of TV as a News Medium; Using the TV Camera : camera parts, shots and
angles for news coverage; Organisation and Working of TV Newsroom- Input, Output,
Assignment Desks; Functionaries and their roles - reporters, copy editors, input editors, output
editors, news producers, cameramen, video editors; Backroom researchers, Archives people,
graphuc artists

Unit -11
T MNews « Values and Priorities for TV, comparison with other news media; Significance of
New s as it happens - Breaking news : definition and practice ; Reporting skills: understanding
deaclines. gathering information, cultivating sources, spotting / designing a story; Presentation
siilis; VOs, voice medulation, body language; Piece-to- camera (PtoCs ) ; Interview skills :
sigruficance of sound-bytes, vox pops, door-steppers, long interviews.

Unit -IT1
Scripting tor TV News : thunking audio and video ; Writing to Pictures and in Conversational
Style ; Formats of News Scripts ; Preventing information overload and Significance of
Silence and Natural Sounds; Writing Anchor Leads, VO scripts ; Basics of Video Editing -Dos
and Donts; Compilation of a news bulletin: headlines, individual stories, the run downs, teasers,
live tead ; The LIVE Report- Phonos, Stand Ups, OBs, Walkabouts; The Anchor - Role and Skills
: News sense, screen presence, alert mind, interview skills, ad-libbing.

Suggested Readings:

Writing for Television, Radio and New Media by Hilliard R.I; Wadsworth, Denmark.
Reporting for TV by Lewis C.D., Columbia University Press.

Television and Popular Culture in India by A Mitra, Sage Publications, London.

India on Television by Malin Mehta, Harper Collins

Before the Headlines by Chandrakant P. Singh, Macmilian India Ltd

Television and Social Change in Rural India (2000) by Johnson Kirk, Sage Publications
Fiectronic Media by Ramesh Jain, University Book House (Flindi)

Television Production by Devvrat Singh, MLCRPV (Hindi)

TN, ofel, UG § SRR IR TR Wfed Tnger v, 78 fdedd, 2011

16, Wirag, S GOl (HUed), Solagli=e Mifsdl, IR fawd! T dTeHl, SR, 2009
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Unit |
Inverrnon of Radio and its advent as a tool of information/entertainment
Evolution of Radio as a tool of Mass Communication during World War-IT and the modem
world
Histery of Radio in India : Pre-Independence era. Start of Indian Radio Broadeasting -
Emergence ot All India Radio / Akashwani. Development of Radio Broadcasting in India: Public
Service, Commercial and Community service

Unit I
Eveluton and development of TV; Strengths and weaknesses of the medium
Histery of TV in India - SITE, Growth of Doordarshan
Public Service and Commercial TV Broadcasting
Emergence of Cable and Satellite Televiston in India
Formation of Prasar Bharati -Its Role and Limits ; Private News Channels - Growth and Current
Challenges

Unit I
History of Internet ~ Alternate Visions of written and audio-visual communication
from Instant Communication to Virtual Reality

Growth and Prospects of Digifal India ; Social Media and Challenges to Mainstream Media

Suggested Readings
1. Kumar, Keval J., Mass Communication in India. Jaico, Mumbai.

2 Indiz on Tzlevision by Nalin Mehta, Harper Collins

3 3efore the Headiines by Chandrakant P. Smgh, Macmillan India Ltd

4 Handbook of Television and Radio Broadcasting, Ved Prakash Gandhi, Kanishka Publishers

5. Electronic Yug mein Patrakarita ka Badalta Swarup (Hindi), Meenakshi Vashishta, Rajasthan Hindi
Grantha Academy

6. FHER, e, ARG H ORER AR JORe GfEw, JEewr W, 1 e, 2011

7. WFEE, 1 EOlld (HOes), saenifie Hifsm, v 5 vy seredl, SR, 2009

Computer operations and concepts, History and Characteristics of Computer, Functions and

types of Operating System, Computer Software and their Applications. Versions of MS Window,
Workmg with MS Windows Operating System Desktop Operations, Windows Explorer, Files
and Folders, Control Panel, Basic concepts of word processor, Tools and Menus of MS Word,
Importance of Shortcut key, types of font, Formatting a Page by using different tool of MS Word
like Page Setup, Text and Paragraph Formatting, Computer typing.

Unit-T1
Uploading Videos through FTP, Introduction to Window Movie Maker, Various tools of
Windxe Movie Maker and its uses, Various types of Video and audie file formats, Process w
Convert and Send the Videos on ftp servers.
Unit-I1I

Basics ot Multimedia, Concepts , Definition and Elements of Multimedia, Applications of
Muitimedia, Components of Multimedia, Picture files, History and Development of Internet,
History and Advantages of Internet, Types of Internet Connections, Interconnecting Protocols-
TCF I FTP, HTP, WWW. Web page Websites, web browser, Search Engines, Internet Services-
Chatting Blogging, Email and Video Conferencing
Suggested Readings:
IT Tools and Application by Satish Jain BFB Publication
Computer Fundamental (Hindi and English) by Pradeep and Priti Sinha, BPB Publication
Computer and Information Technology Fundamentals by Ashok Sharma, College Books
Web Patrakarita by Shyam Mathur, Rajasthan Hindi Granth Academy

12, @J _[Va Van.
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i Semester—HI

Umt—I

Understanding the camera, Video (mera~Types— Camcorders, ENG, EFP, Studio Cameras,
Camera mounting Equipment- Monopod, tripod, studio pedestal, Special Camera mounts, Yideo
Camera features and parts- White balance, Focus, Depth of field, Aperture, Shutter , zoom,
Filters, Aspect Ratio, Lenses- Different types; wide angle, zoom , telephoto, Production process
and techniques, Visual Grammar-Composition, Classification of shots, Camera Movements, Rule
of thirds, Stages of production - Pre production, Production & Post Production, Lighting- Three
point Lighting, Reflectors, Lighting grid, Lighting accessories, Sound - characteristics, Signal to
Noise Ratio, acoustics, types of Microphones, Writing for Television- Story boarding and Script
writing, Voice Broadcast Skills- Enunciation, Flow, Modulation

Unit I
Basics of Television Studio, Single Camera and Multi-camera set-ups, PCR, VIR, Multi Preview
Monitors, Video Switcher, andio mixer,,Talkbacks, Floor Plan, Floor Manager- cues and
commands, Operational items and Controls of Studio, Use of Teleprompter.

Unit 01
Basics of Video Editing, Grammar of editing, Liner / Nonlinear Editing, transitions, Nonlinear
editing Software and Digital Effects, Video and Broadcast Technology, Analogue and Digital
Technology, Video Tape Formats-VHS, U-Matic, Bet, Mini DV, HD, Broadcast Standards-NTSC,
Pal, SECAM, Satellite & Cable TV Broadcasting

Suggested Readings

Television Production Handbook, Herbert Zettl. Cengage Learning

Video Production, Vasuki Belavadi, Oxford Unuversity Press

Producing Videos, Martha Mollison, Viva Books

Video Production Handbook, Gerald Millersor, Focal Press

Basics of Video Production, Des Lyver, Graham Swainson, Focal Press

Basics of Video Lighting, Des Lyver, Focal Press

Television Production (Hindi), Dev Vrat Singh, Makhanial Chaturvedi Vishwavidvalava
Video Production (Hindi), Gopal Smgh, Kanishka Publishers

[ S e

00 N OV L

External Assessment & Viva - 70 marks
Internal Assessment ~ 30 marks

Students will be given hands-on practical training of television and studio production and will
create any five of the following Tele-Productions :

. Students will produce news stories.

. Students will produce group programs like discussions, features.

o Students will make advertisements, tlk shows, etc

. Students will make short ficional or message films on social/ environmental themes.

Suggested Readings
Television Production Handbook, Herbert Zett, Cengage Learning

Video Production, Vasuki Belavadi, Oxford University Press

Producing Videos, Martha Mollison, Viva Books

Video Production Handbook, Gerald Millerson, Focal Press

Basics of Video Production, Des Lyver, Graham Swainson, Focal Press

Basics of Video Lighting, Des Lyver, Focal Press

Television Production (Hindi), Dev Vrat Singh, Makhanlal Chaturvedi Vishwavidyalaya
Video Production (Hindi), Gopal Singh, Kanishka Publishers

0 He Lo Td e
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External Assessment & Viva - 70 marks
Internal Assessment - 30 marks

“Students will be given practical training in Radio Production and create any five of the following

-Recording of radio programmes/News Stories
-Voice; presentation skills on radio

-Preparing of news bulletin/ news piece for radio
-Feature writing for radio

-Moderation of a radio talk show

-Conduction of radio interviews

-Script writing for a radio play

Suggested Readings :

1. The Known World of Broadcast News, Ajay Das, MILS publishers
Handbook of Television and Radio Broadcasting, Ved Prakash Gandhi, Kanishka Publishers
Radio Jockeying and News Anchoring, Aruna Zachariah, Kanishka Publishers
Radio and TV Journalism,Jan R Jonge and PP Singh
History of Broadcasting in India, Kaushalendra Saran. Singh, Kanishka Publishers
Broadcast Journalism, CS Shrivastava , RK Parekh, Crescent Publishing Corporatlon
Electronic Media Lekhan(Hindi), Dr Harish Arora

Akashvaru Ki Awaz ka Jadugar Udghoshak (Hindi), AIok Saxena, Kanishka Publishers

flectroruc Yug mein Patrakarita ka Badalta Swarup (Hmdi) Dr Meenakshi Vashishta,
Rajasthan Hindi Grantha Academy

. Media Lekhan aur Sampadan Kala (Hindi), Dr Govind Prasad and Anupam Pandey,
Discovery Publbiung House TR
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Unit- |
Human Right- concept, meaning and challenges. :
Human Rights under UN Charter-Counml on Human nghts— international Covenants on
Human Rights.

Unit-I1
UDHR 1948- Convention on Civil and Political nghts 1966- UN Conventions on Economic,
Social and Cultural Rights. Environmental Rights. 1966- India and Universal Declaration.
Human Rights in Globalized World. Right to adequate Food, Education, Informaticn,
Employment Guarantee, Health and Hygienic, domestic Violence and thb of acrused and
suspected person.

Unit-I11
internationa] Human and Civil Rights Organizations — Amnesty International
Human Rights Commissions in India— NHRC, SHRC, Human Rights Courts in districts.
Humran Rights and Media
Agenca setting- framing of issues- newsworthiness- Human Rights mechanism and the
AgENcies. ‘
Assessment of reports- reporhing and writing for Human Rights and coures,

Suggested Readings

1. Gepala Bhargava: Human Rights Concern of the Future; New Dpd Gy an books, 20k

7. 112 Aggarwal International Law & Human rights; Allahabad. Cuentrai Law Publications
3. NJ Wheeler and Timothy Durine: Human Rights in Global Pohu E.omlcm, Oxford

Liniversity Press, 1999,
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Poes ot Management practices in media mdustry- Different types of Media ownership
sterns in lndia, FDIin Electronic Media, Orgamsattonal pattern of a 24X7 News Channel,
n' ra:t.orung of editorial, HR, advertisement, marketing and distribution departments, inter-
reiationship and coordination among them.
UNIT-II
Organizational structure of AIR & Doordarshan, Private FM Radio Channels in India:
Organisation, Nature and Management , Video News Agencies of India; Structure and
functioning, TV Production Houses - Structure and Functioning . Cross media ownership.
UNIT-HI
Revenue Model of TV : Sponsorship, Advertisements and Rebroadcasting, Audience Rating:
BARC, TRP and TAM, RAM, Branding TV; How to Win Audiences and Influence Viewers

Introduction to major Indian professional organmhons of media; NBA, IBF, BCCCI
Suggested Readings

1. Electronic Media Management, Revised(Paperback) by Peter Pringle, Michael F Starr

2. Media Management Print, Electonic and Online), Dr. Vijay Agrawal, Publisher:

publication.mcu@gmail.com

Distribution Channels: Understanding and Managing Channels to Market Paperback -

Import 3 jun 2011, Julian Dent

4. Transforming Your Go-to-Market Strategy: 'I'he Three D15c1phnes of Channel Management

Hardcover bv Kasturi Rangan (Auther)

“The TV Brand Builders : Andy Bryant and Charlie Mawer Kogan Page, London and Delhi
TR TV News aur Bazar- Dr. Mukesh Kumar, Vaani Prakashan

Mishra, Anuradha, An Introduction to Media Management, Singhal Law Publisher, Delhi.

J
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UNIT-1
Introduction : The Meaning of Research and the Secientific Method, Characteristics of Research
and the Development of Mass Media Research, Classification of Research

’I‘he Elements of Rmearch Concepts Constyucts, Hypotheses/Research Questions and
Instrumentation, Variables, Measurement, Scales

UNIT-I
Major Commumcatmn Research Methods : Experimental Research, Survey Research, Content
Analysis, Case study, Observational Research, in-depth Interview and Focus Group Discussion

Sampling : Meaning and Types of Sampling Population and Sample, Samf)le Size and Sampling
Error

UNIT- IO
Areas of Mass Communication Research : Print Media Research, Electronic Media Research,
Public Relations Research, Advertising Research, Media Effects Research

The Research Procedure : The Research Proposal and Report writing

Books Recommended:

1 Ahuja Ram (2001) Research Methods. Jaipur: Rawat Publications

2. Allen Mike (2008} Quantitative Research in Communication. UsA: Sage Publications.

3. Berger, A.(20102nd edition) Media and Communication Research Methods i

Introduction to Qualitative and Quantitative Approaches. USA: baﬁt Puchanon;,

L L
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10.
11.
12

13,

14.

Fray et al. (2000) Investigating Communication: An Introduction to Research Methods.
USA: Allyn and Bacon.

Hansen A. et al. (2004) Mass Communication Research Methods. London: Macmillan
Press. v '

Hocking John et al. {2003) Communication Research. USA: Allyn and Bacon.

Leslie LZ (2010} Communication Research Methods in Postmodern Culture. USA: Allyn
and Bacon.

Lindlof Thomas R. (2010, 3rd edition) Qualitative Communication Research. USA: Sage
Publications.

Merrigan, G., & Huston, C. L. (2008, 2nd ediion, Paperback) Communication Research
Methods. Oxford University Press.

Reinard John C. (2087) Introduction to Communication Research (Paperback). New
Delhi:McGraw-hill.

Stewart Thomas (2002) Principles of Research in Communication. USA: Allyn and Bacon.
Treadwell Donald { 2010) Introducing Communication Research. USA: Sage Publications.
Weaver and Wilhoit (2003} Mass Communication Research and Theory. USA: Allyn and
Bacon.

Wimmer,R.D. and Joseph R. Dominick (2006) Mass Media Research: Processes,
Approaches and Applications. India Edition: Cengage Learning.
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Introduction to New Media; Development of New Media, New Media Technology,
Communication Technology (C.T.}-Concept and Scope, Telephone, electronic, digital exchange,
C-Dot-Pagers, cellular, telephone, Internet LAN, , WAN, E-Mail. Web, Media Globelization and
Web Journalisin, Features of Online Journalism, Use of Internet and the World Wide Web as
tools of Journalism, Cyber Crime and ITAA 2008,
Unit-I1
Wnting News Stories, Features and Articles with Visual and Graphics on the Web, Blogging:
Concept, development and basic features, Writing for Blogs, Role of blogging in Alternative
Journalism, Online Versions (E- Papers, Magazine, Radio/FM and Television channels)
Unit-TH -
Social messaging and journalism: Twitter phenomenon, Ethical issues: Importance of comments
and controversies of anonymous comments, Experiments in Citizen Journalism in India.
Suggested ‘Readings:
Hand Book.of New Media by Lievrouw and Livingston, Sage (Student Edion)
2 Stephen McDowell & Kariik Pashupati {nd) ‘India's Internet policies: ownership, control, and
purposes’; Unpublished Paper.
3. The Revenge of Low Tech: autolabs, telecentros and tactical media ir. Sao Paulo by Richard Rosas,
rem Crisis Media Sarai Reader 04
<. fahn, R and D Kellner, “New Mediz and Intemet Activism: From The Battle of Seattle to
3logging’ New Media & Society, Vol. 6, No. 1, 87-95 (2004)
5. TFeenberg A. and M. Bakardjieva, (2004).”Virtual community: No killer implication” New Media and
Society Vol 6(1): 37-43.

Unit-f

Conceptual Framework : History, Pioneers, Art or Commerce

Evoiution of Cinema : Technological, Social and Economic

Introduction to major Film Genres. Debates on Cinema : Realism, Auteur, Ideological
Unit -I¥

Silent Era of Indian Cinema - Major Features and Personalities

The 'Talkies'- Advent of Sound in Indian Films

Studio System- its Collapse and Evolution of Independent Film Making

Popular Cinema, New Wave and “Middle” Cinema, Short Films, Crowd Funding
Unit-I1]

Film Apprediation and Criticism. Writing Film Reviews ; Censorship and Film bodies. Recent

Trends, Diaspora Films, Multiplex Cinema

Suggested Readings .

Kumar, Keval J., Mass Communication in India. Jaico, Mumbai.

Razmi, Nikhat, The Dream Merchants of Bollywood. UBS Publishers, New Dedhi.
Kangoonwala, Firoz., A Pictorial History of Indian Cinema Hymlyn, London.

Base, Mihir, Bollywood: A History, Roli Books Pvt. Ltd,, New Delhi

Garga, B.D., So Many Cinemas - The Motion Picture in India, Varaity Book Depot, New Dethi.
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The Dissertafion is required to be submitted at least fifteen days before the commencement of
me V' semester examination. Students will be required to submit a Dissertation on
refevant/significant Media related themes/ issues after conducting research under the guidance
of a taculty member and with the approval of the Head of the Department

OR
Studenis can opt to create Audio-visual Documentaries/ Presentations on topical themes either
ind:vidually or in groups of not more than 3 students per group .

Defmition of marketing, Importance of marketing, Marketng Mix - Product (Types, Levels and
PLC), Price, Physical Distribution and Promotion, I tegrated Marketing Communication,
Marketing of Services, Social Marketing,

UNIT B
Evolution of advertising, conrcept, , classification, advertising in the era of globalisation, Socio-
economic impact of advertising ethics of advertising (ASCI, AAAI code of conduct), surrogate
advertising.

UNIT' C
DAVP. Advertising Agency: struchire and functions, client agency relationship, media planning,
evaluation of advertising (pre-tests and post-testr)

N

USF, creative process, creative thinking, creative brief, advertising copy writing for various mass

mediz, advertising campaign planning

Suggested Readings :
Sengupta, Subroto, Brand Positioning. Tata McGraw-Hill Publishing Co., New Delhi.
Rege, G M., Advertising Art and Ideas. Kareer Institute, Bombay.
Caples, John., Tested Advertising Methods. Harper &Bros, New York.
Oglivy, David, The Unpublished David Oglivy. Sidgwick & Johnson, London.
Harrisen, Tony (Ed.), A Handbook of Advertising Techniques. Kogan Page, London.
Shrivastava, KM, Social Media in Business and Governance, Sterling Publishers, New Delhj,
Prasad, Kiran, New Media and Pathways to Social Change, BR Publishers Corporation, Delhi
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Public Relations and Corporate Communication- concept and scope, publicity, propaganda,
advertising, and sales promotion, PR and public affairs Public Relations: Definition, objectives;

brief history of public relations in India. Structure of PR and Corporate communication in State,
Public and Private Sectors

UNIT B
Tools and techniques of PR and Corporate communication- corporate identity and reputation,
media planning and selection for PR and corporate communication, Publics in corporate
communication and PR, financial publics, opinion makers, lobbying, PR process (Race
Approach),Qualities of PR personnel.

UNIT C

Crisis management- PR & corporate communication in damage control, third sector imtiative
Opportunities, challenges and issues for PR and corporate communication in the media
environment. Ethical issues of Public Relations and Corporate Communication -standards and
Code of Ethics, professional organizations and councils

Suggested Readings :
1. Cutlip, Scott M. and Allen H. Center, Effective Public Relations. Prentice-Hall, New Jersey.
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Sahai, Baldeo, Public Relations. Standing Conference of Public Enterprises, New Dethi,
Broom. Glen and David Dozier, Using Research in Public Relations. Prentice-Hall, New jersey.

s

4 Oniey, Harold, The Principles of Public Relations Kogan Page, Londor

5 Basu, Anil, Public Relations: Probiems and Prospects. Space Age Publizations, New Delhi.

5 Kaul, j.M, Public Relations in India. Naya Prakash, Calcutta.

7 Mehta DS, Handbook of Public Relations, Alfied Publishers, New Delhi.

8  Sengupta, Sailesh, Managment of Public Relations & Communication, Yikas Publishing House, Delhi.
9. Black, Sam, Practical Public Relations, Universal Book Stall, New Delht

10. Jethwaney, Jaishri N., Puplic Relations : Concepts, Strategies, Sterling Publishers Pvt. Ltd., New Delhi.
11. Tiwari, Raghunath Prasad, Rajva Sarkar. aur]ansampark Makhanlaj Chaturvedi Rashtn

12, Yatrakarita Vishwavidyalaya, Bhopal

13. 2R, g W ga, ?ﬁimmmﬁmwmgﬁmm %ﬁ%ﬁa STBTEH, HIaTe |
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Concept of Development: Changes in the concept and scope of development, historical overview
of development, issues and indicators of deve]opmeni;, review of Five Year Plans for
development in India.

Approach to development : Basic need, Integrated devezopmmt Local organisations., Self
development, Participatory development, . o

Eele of Communication in Development.

UNIT I
Sociai and Rural Development Social indicators of. development-education, literacy, nutriton
and health, population control and family welfare, environment, women empowerment.
Ceverage of contemporary social issues of unporlance to society such as gender, race, ethnicity,
rehigion, social class, poverty, development issues and pubha health, ethical and context specitic
considerations in reporting such issues. :

UNIT H]

Development Communication: Concept and process, Dominant, Dependency and Participatory
Models of Communication:

‘Participatory message making, Decision making and actior

Role of interpersonal channels, traditional media, mass media, new nformation and
'cummumcatmn technology in development, with s pecla] reftname to India.

Sugg&ted Readmgs : ‘ :

1. White, Shirley A., K Sadanandan Najr and Joseph Ascroft, Participatory Communication. Working
for Change and Development Sage, New Delhi.

2. Servaes, Jan, Thomas L. Jacobson and Shirley A. White 1xls), Participatony Tommuwriicatiun for Socal
Change. Sage, New Delhi.

3 Thakur, BS5. and Binod Agrawal (Eds), Media Utidization for ihe Trevolopment -=f Womer and

Jhitaren Concept Publishers, New Delhi.

Jokhrapurkar, Raja, Rural Development through Commanuty Television. Concept Publishers, Delhi.

Rao. BS.S5., Television for Rural Development Concept Publishers, New Deini.

danerjee, Sumanta, Family Planning Communication-4 Critique of Indion Programme. Radiant
Pubtications, New Delhi.

o wn

Zhama, QP and OP. Bhatnagar, Education and Communication for Jevelopment. Oxiord and 1BH
Publishing Houses, New Delhi.
8. Narula, Uma, Development Comunication-Theory and Practics, Har Anand Publication, New Delhi
9. Tus, MR and Gupta, VS, Media and Development, Har. Anand Publication, New Delhi
10 Murthy, DVR, Development Commirnication, Kanishka Publishers & Distributors, Delhi, 2013
11 Juria, FS IR WPl (d ReR War, Ao Teee dfER SR
12 WA, . Yol Aoee), fiem wd R dar wawrs B wsy sromedl oge 2016
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. University of Rajasthan, Jaipur I
M.A, (JOURNALISM AND MASS COMMUNICATION) |
SyHabus

Semester Scheme ™~ . 2620-22

Subject Code : TMC

Course Category

CCC; Compulsory Core Course
Dis. : Dissertation

PR] : Project Work

Contact Hours Per Week

Scheme of Examination .
1 Each theory paper EoSE shall carry 100 marks. The EoSE will be of 3 hourse |
duration. Part 'A' of the theory paper shall contain 10 Short Answer Questions of |
20 marks, based on knowledge, understanding and applications of the topics/texts |
covered in the syllabus. Each question will carry two marks for correct answer. "

)

Part ‘B’ of paper will consist of four questions (with internal choice) of 20 marks '!
each. ' }

|3}

In the case of ]MC 402 : Project Work, Every student will be assigned the Project '
during the Fourth Semester. The student will make his/her project on the given !
subject/theme approved by the Head. The Project Report will be submitted by the i
students at least four weeks prior to the date of commencement of the End-Term |
Examination of the fourth Semester. At the time of viva, the students will make a \

|

Power Point Presentation of the Final Project.

Project evaluation and viva will be taken by an external examiner from the
approved panel

Course Structure :
The details of the courses with code, title and the credits assigned are as given below.

Eligibility ' :
Eligibility for admission in M.A. (Journalism and Mass Communicadon) 1s first bachelor |
degree in any discipline from the recognized university with minimum 50%. Reservation
of seats/relaxation of marks for diffe_rent categories will be given as,per u;QL\Leraty rules.
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M.A. (Journalism and Mass Communication)

I\

e

Vo ;
JAIP fRaJ 1"\;’33?3')

N | T Lael -
Sr. Subject Code . Course Title "[ ;5 :gf’ ‘ ?3
. i | A
| | - IR
FIRST SEMESTER
(1 [ IMC101 NEWS REPORTING AND WRITING CC 06
2 |JMC102 | FUNDAMENTALS OF EDITING cc | o6
'3 [JMC103 | WRITINGFORMEDIA cC | 06
'4  TMC104 CONTEMPORARY INDJA CE | 06
5 [IMC105 HISTORY OF JOURNALISM CE | 06
6 Tr JMC 106 THEORIES OF COMMUNICATION | CE | 06
| ‘ : . i ik
. SECOND SEMESTER
| 1. {JMC201 | GROWTH OF ELECTRONIC MEDIA - [ CC
© 2. |IMC202 MEDIA LAWS AND ETHICS CcC 06 |
P 3.0 [IMC 203 ' COMPUTER APPLICATIONS cC | 06 i
4. MC204 T TELEVISION JOURNALISM - 'CE_ | 06
5. {JMC205 | RADIO JOURNALISM AND PRODUCTION ICE | 06 |
"6. |IMC206 | SCIENCE AND ENVIRONMENTAL {CE | 06
| | COMMUNICATION L | L
S L | 1 |
THIRD SEMESTER L
1. 1MC301 |MEDIAMANAGEMENT . TcCc | 06
2 1JMC2302 | COMMUNICATION RESEARCH cC 5
3 JMC 303 PAGE LAYOUT AND DESIGNING cC 06 .
. 4 | JMC304 NEW MEDIA TECHONOLOGY CE 06 |
5. | JMC 305 DEVELOPMENT COMUNICATION CE 06
6. | JMC 306 HUMAN RIGHTS AND MEDIA CE 06 |
i — —
FOURTH SEMESTER B
1. |[JMC401 | PHOTOJOURNALISM CC ;06
{ 2 |JMC402 | PROJECT WORK _i¢cc [ 06
3. IMC 403 DISSERTATION OR PRACTICAL WORK cc U os
L4 T TMC 404 ADVERTISING AND MARKETING CE ' 06 |
- i COMMUNICATION . o | i
5. \JMC4¢5 | PUBLIC RELATIONS AND CORPORATE 'CE | 06
L ' COMMUNICATION [
S5 [ IMC 406 STATISTICAL METHODS IN lCCE | 06
P | COMMUNICATION RESEARCH o i |
22 \ A . Ltab-,is;-{-n;h&_o.:-&cj 201820
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UNIT-I

Definitions of News, news values, sources of news, news gathering; categories of reporters,
special correspondent the reporter and his beat, reporter's qualiies and responsibilities.
Reporting for a news agency and reporting for a daily newspaper;

Essentials of news writing, news story structure, the inverted pyramid; importance and various
kinds of leads.

UNIT-II

Niche Reporting-Agricuiture, Business, Crime, Lifestyle, Celebrity, Defence, Peace and Conflict,
Capital Markets, Environment, Education, Science and Technology, Court, Legislature. Sports,
Health and Nutrition, Conventions & Seminars; Political Events, Elections, Writing Obituaries.

UNIT-TI] .
News Portals, Blogs. Definition and characteristics of Online Media- New media-as a tool for

social change, interactivity and new media Internét and impact on mass media, web
newspapers, radio, and television

Books Recommended :
1 Kamath, M.V, Professional Journalism. Vikas Publishing House, New Delhi.
2 MacDougall, Curtis D., Interpretative #eporting, Macmillan, New York.
3. A Manual for News Agency Reporter-, [ndian Institute of Mass Communication, New Dehi,
4 Agzgawal, Veerbala, Gupta, V.S, H:ndbook of Journalism and Mass Communication, Concept
Publishing Co., New Delhi.
Murthy, R, Freelancing. Alexancer, Louis., Beyond the Facts: A Guide to the Art of Feature
Writing. Gulf Publishing Co., Texas
6. Metzler, Ken., Creative Interviewing. Prentice Hall, New Jersey.
7. Ray, Tapas, Oniline Journalism : A Basic Text, Cambridge Urniversity Press India Pvt Ltd.
8. Joshi, Prof V K,Online Jounralism, Enkay Publishing House '
3, Chauhan Swati,Pant N.C, Handbook Of Online Journalisim, Kanishka Publishers Distributors
10.  Rao N. & Meena Raghvendra, Feature Writing, PHI Learning Private Limited, New Deihi, 2012
11, shrivastava K.M., Social Media in Business and Governance, Sterling Publishers. New Delhi
1z Ward, Mike, journalism Online, Focal Press, Oxford
13 9I9a, S Hond (SUI®), SR T BlaR of g, I61. B T ABIeH], TR,
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UNIT-1

rganization, structure and operation of the newsroom of a daily newspaper and news agency,
Need for editing, tools of online editing; qua.htles and l'ES})OnS‘iblht]é’b of sub-editor, chief sub-
editor, news editor and editor.

| UNITn
Heading. various types and art Qf writing, Caption wntmg , | S
Photo journalism;, Pictures: selection and editing, writing cﬁptibns.
. UNIT-ID '
Concept o_f reade;_r’s editor a.nd C)m.budsmen.

Editorial page and opinion writing.

Bouiu. Recormuemied

1. George, T ].5. Editing, A Handbook for Ioumahsis HML_ New Delh:

2. H,ldez., Michael,, The Subuedxtor‘s Companion. Pr&;s [nstl*'ute Jf Ehdia, New Delii

3. Evans, Harold Editing and Design (5 Volumes}. V\rﬂimm Heinam anr, L ondon

4. The Acthe Newsrcom {TPI Manunal). International Press Institute Funch

5 Meoen. Daryl R., Newspaper Lavout and Design, Johwa State Ulniversity Press, Ames, lowa
5. Gibson, Martin 1., Ediang in the Flectronic Era. Prentice-Hall of India Pyt Licl, New Dulhi.
7. Suton, Albert A, Design and Make-up of the Newspaper, Frentize-tall Ing, New rork.
8. Maghdarn, Dineh., Computers in Newspaper Puablishing. Marcel-Delker Inc., New York
9. Coliin, D.H.,, Dictionary of Printing & Publishing. Peter Collin Publishing Lti., Middlesex.
10. Worlock, Peter., The Desk Top Publishing Book. Heinemanr, London.

1t Shrivasteva, K.M., News Reporting & Editing, Steriing Publishers Pvi. itd,, \Ien Dei}‘l
17 Parthasarzthy, Rangaswami, Basic Jonrnalistm, MacMillan Tndia i.:¢., New Delhi,

13. Krishnamoorti, R., Copy Preparation & Proof-reading. Northers Book (?ntre, MNow Delhi
14. AMEG, €. WSIE (SUeE), WA Ud g0 ade, ol B W e, Jo
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frinciples and methods of effective writing for mass media. , Difference between writing fo
ditferent medium — TV, Radio, Newspaper, Magazines & Web.

UNITT-I

i
UNIT- I | 2

Writing teatures- Meaning and concept of features. ; Types of features, ingredients of featur
writing

UNIT-IH

Writing for Various Target Audiences. ; Different types of writings : Travelogues, biography,
Memoirs, film review, Documentary script writing

Books Recommended : \
Ganesh, T.K., Essentials of Mass Media Writing, Authorspress, Delhi

Gupta, Om, Basic Aspects of Media Writing, Kanishka Publishers, Distributors, New Delhi
Raman, Usha, Writing for the Media, Oxford University Press, New Del
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t
Mass Media and Democracy, Salient features of the Indian Constitution: fundamental rights and |
duties, directive priﬁciples of state policy, Parliament and State Legislative Assembly & Council. l

t

India's foreign policy, Ecpnomj'c Development: Growth, GNF, removal of poverty and disparity

in distribution of income; plan making, formulation & evaluation. Present State of agriculmr'e
and industry.

UNIT-II
Electoral System and Reforms Strengthening of democracy, National integration. Centre-State
Relations. Panchayati Raj, Lokpal.
UNIT-H1 \l
i
|
I

Baoks Recontmended: l.
1 India Year Book. Publications Division, New Delhi. '\
) Kagzi, M.C.j. The Constitution of ndia, Metzopolitan Book Company, Delhi.- l
3 ‘Basu, DD, Introduction to the Constitution of india, LexisNexis, Gurgaon, Harvana :
4 Datt and Sundaram, Indian ‘&:nnomy,s Chand, New Delhi %
5.
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UNIT-I

g ncEPt of Journalism-nature, scope, funcdon and types (such as advocacy, campaign,
- Nvestigative, immersive and dtizen journalism). Important media committees.
T UNIFT-II
Origin and development of the press and news agencies in India. The press and freedom
movemeant, Press : problems and prospects. New trends in journalism after independence. Rise
and growth of journalism in Rajasthan.
' UNIT-H1
Traditional Media: Folk Dances, Folk Theatre, Folk Music, Puppetry. Ways and means to keep
them alive in the face of popularity of the electronic media.

Books Recommended :

Parmar, Shyam, Traditional Folk Media in India. Geka Books, New Delhi

Natarajan, J., History of Indian Jouralism, Publications Division, New Dethi.

Parthasarathy, Rangaswami, Journalisia in India. Sterling Publishers, New Deld
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Meaning and concept, Functions of mass communication, Mass communication theories
{Dependency Theory, Cultivation Theory, Agenda Setting Theory, Use and Gratification Theory,
Hypodermic Needle Theory, Limited Effecis Theory)Propaganda and Persuasion, Basics of
Intercultaral communication.

UNIT-H

Foundations and role of Journalism in society, Journalism and Indian Democracy (Concept of
fourth estate), Development communication, Role of mass media in opinion making, Effects of
mass media.

UNIT-IH

Media theories : Authoritarian Theory, Libertarian Theory, Social Responsibility Theory,
Democratic Participant Media Theory, Interactive Theory(One step flow, two step flow, mult-
step flow)

Books Recommended :

Kumar, Keval J, Mass Communication in [ndia, Jaico Publishing House, Dedni

Narula, Uma,Dynamics of Mass Communication: Theory and Practice, Atlantic Publishers. Delhi
Ma Quail, Denis., Mass Communication Theory: An Introduction. Sage, London.

DeFleur, M.L. and S. Bail-Rokeach., Theories of Communication. Longman, New York.
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A historical perspective of Radio in India. FM and community Radio-state and private
inttiatives. Public Service broadcasting & Commercial Broadcasting.

UNIT-IL

A hsstorical perspective of television in India. An appraisal of Cable & DTH network and major
News Channels in India.

UNIT-IIT

Advent and development of Hindi cinema - Indian cinema after Independence;

Documentaries, Issues and problems of Indian cinema. History of Internet.

Books Reconumended :

1.
2.
3.

10.

11,
12.
13.
14.
15.
16.
17.

Kumnar, Keval [, Mass Communication in India. Jaico, Mumbai.
Kazi, Nikhat, The Dream Merchants of Bollywood. UBS Publishers, New Delhi.

Reuben, Bunny, Follywood Flashback. Indas: An imprint of Harper Collins Publishers India Pvt
Ltd., Delhi :

Rangoonwala, Firoz., A Pictorial History of Indian Cinema. Hymlyn, London

Ramchandran, T.M. (Bd), 70 Years of Indian Cinema {(1913-1983). Cinema India-
international, Bombay.

Gokulsing, K. Moti and Dissanayake, Wimal, Indian Popular Cinemna (A Narrative of Cultural
Change), Orient Longman Limited, New Delhi

Chabria, Suresh (Ed.), Light of Asia {(Indian Silent Cinema-1912-1934}, Wiley Eastern Ltd., Delhi.
Valicha, Dr. Kishore, The Moving Image-A Sindy of Indian Cinema, Orient Longman Litd.,
Bombay.

Base, L{ﬁﬁr, Bollywood: A History, Rali Books Pvt Lid, New Delhi

Anantharaman, Ganesh, Bollywood Melodies : A History of he Hindi Film Song, Penguine Books
India, New Delhi.

Garga, B.D)., So Many Cinemnas - The Motion Picture in India, Varaity Book Depot, New Dethi,
Murti, DVR, Gandhi and Journalism, Kanishka Pablishers & Distriputors, Delhi, 2013
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UNIT I

_ k‘.Stor}: of press laws in India. Freedom of speech and expression and their limits; Parliamentary
privileges, Contempt of court., Law of defamation. Relevant provisions of Indian Panel Code

with reference of sedition, crime against women and children; laws dealing with obscenity;

Officiai Secrets Act, 1923, Right to Information Act. Press and Registration of Books Act, 1867,
Press Comunissions

UNIT I
Working Journalists and Other Newspaper Employees (Conditions of Service & Miscellaneous
Provisions) Act, 1955.
Copyright Act. Press Council Act. Indecent Representation of Women Act. Cable Television
Act, Information Technology Act, Drugs and Magic Remedies Act.

UNIT 10
Ethical problems including privacy, right to reply, communal writing and sensational and
vellow iournalism; Press Council of India and ifs broad guidelines for the press and other
professional organizations, Guidelines for broadcast Media.
Accountability and independeénce of media.

Books Recommended :

1 Reports of the First Press Commission {1954) and the $e£ond Press Commission (1982).
2 Basn, Durga Das, The Law of the Press in india. Prentice-Hall of India, New Delhi.

3. Kagzi, M.C.J.. The Constitntion of India. Metropolitan Book Co., Delhi.

4 Sorabji, Soli J., Law of Press Censorship in India. HM. Tripathi Pvt. Ltd., Bombay.

3 Radhakrishnamurti, Baddepudi., Indian Press Laws. Indian Law House, Guntur.

0. Report of the Second Press Commiission (1982}, Govt. of India, Publications Division.

Noorani, A.G. {Ed}., Freedom of the Press in India Nachiketa Publications Ltd., Bombay.

5. Rayudu, C.5. & Rao Dr.Nageswar 5.B., Mass Media Laws and Regulations, Himalaya Publishing
House, Delhi.

g Venkateswaran, K.S., Mass Media Laws and Regulations in India, Asian Mass Communication,
Singapore.

10. Grover, A.N., Press and the Law, Vikas Publishing House Pvt. Lid, New Delhi.

11 Nordensireng, Kaarle and Hiff Topuz . Journalist Status, Rights and

12 Responsibilities. International Organization of Joumnalists, Prague.

13. Kataria, Dr.5.K Right to Inforamation, National Publishing House, New Delhi

14. Meelamalar M., Media Law and Ethics, PHI Learning Private Limited, New Delhi, 2010

15. Johal, Prof. Navjit Singh, Media Ethics : Issues and Concerns, Publication Bureau, Punjabi

' University Patiala, 2012.

16. Shrivastava K M., Media Ethics: Veda to Gandhi and Beyond, Publication Division, New Delhi
17. Shrivastava KM., The Right to Information A Global Perspective, Lancer Publishers &
Dhistributors, New Delhi

1B. Kataria, Dr. Surendra, Right to Information : lessons and Implications, National Publishing
HAouse, New Delhi
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UNIT— :
Definition, Generation and basic Components of Computer; Input/ output devices, Memory and
other peripherals; Introduction to Gperating Systems; Functions and features of Operating
System (Accessones, Control Panel, Desktop, Windows Explorer;.
) UNIT -0 .
Inraduction to MS Office'Suit Introduction to Word Processing; MS Word documents Tools
and M ean, Documem editing and formatting, Mail Me:ge and other tools - '
UNIT - 11
introduction to MS Excel Interface, Tools and Menus ; Creating Spreadsheet, Use of t functions,
Charts and Graphs; Introduction to MS Power Pomt-Interfdce, TC)O[:) and ‘Menus

Creating slides, inserting multlmecha ob]eds Irzmsmfm and C usrom Animation, Deliveying,
Presentations ; P PR

Reference Books:
1.  The Handbook of Joumahsm Studies by Karin Wahl—}o:waxsen, Thcm.::» Hamtzsch :

~

2 ».amputer apphcaﬁon for )oumahsm b)r Ra]w Saxma o

UNITI
General pnnapl& of wnhng for TV, Visual language and gmmmar, wutmg and Hdmng news, basics
.ofnews anchoring. TV -report, interview, dxscusupns, and. - documentaries, Reality Shows,
‘Cuswmised Programms and .nfotamment Progra.mms ': [

UNITT
Using the TV Camera : camera parts, shots and angles for news coy eragx { Jz..{an sation and Werking of
TV Newsroem- Input, Out-p:_.t —‘\sagmnentDesLs Functionanes and their roles - reporters, L'ipv editors.
mput editors, output editors, news producers, camerames, Vudeo ed_lmrs, “ompila quu of a news buletin:
‘heddhn&s, stones run downs, teasers ; The LIVE Report- "hom\s, biuud uy OBs, Walkabouts

UNIT T |
Television Producnow- t&nmqaes. formats, camera lighting, video mormn at.dm-rmxmf’ Post
‘praduction editing, special effects, studio lighting, sound effecs, fwhmu; fo« iJeﬂsvuu

tinear and non Linear edidng. Use of TV for education and dev c_Iupmult, Sotio Cultural 'mpuczahunp and
impact of sateflite channels, audience research and feedback, TR -

Books Recommended : o ‘
1. Singh, Chandrakant P., Before the Headlines : A Hand Book of Television Journalisim, MacMiliar:
India Ld., Delhi.

2. Shrivasiava, K.M., Radio and TV Journalism, Sterling Publishers Pvt .oq, New Delhi

3 Saxsena, Copai, Television in India, Vikas Publishing House, New Delhi.

1 Acharya, RN, Television in India, Manas Publication, Deihi.

5 Shrivastava K.M., Broadcast Journalism in the 21st Ceniury, Sterling Publishers, New Delhi
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UNIT-I %
Radio as a medium of mass communication, Development of radio in India, Radio as a tool of

development, Basics of Radio Production, Microphones (Types and Importance), Radic Studi
“  SetlUp :

N

-

UNIT-iI
Radw Writing, News wrniting, Preparation of news bulletin, Various formats of news and

programmes, Art of writing different radio programme formats (Talk, Play, Feature an
Commentary)

UNIT-HI
Production and Presentation, Voice Training: Effective use of voice (Enunciadon, Flow
Proaunciation, Modulation), Radio Interviews-Preparing and Planning, Types of Interviews on
Radio, Live and Recorded Interviews, Moderating skills for radio discussion programmes,

Handling interactive hve transmission, Future of Radio, FM, Internet Radm, Satellite Radio
Commumty Radio Concept and Importance : : ‘ i [

Suggested Reachngs

Radio Jockeying and News Anchoring, Aruna Zachariah, Kanishka Publishers
Radio and TV journalisin,Jan R Jonge and PP Singh |
History of Broadcasting in India, Kaushalendra Saran Singh, Kanishka Publishers
Broadcast Journalism, (S Shrivastava , RK Parekh, © raacent Publishing Corporation
g, g, sergiie Hilar ok |
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Public Understanding of Science (PUS), how to promote the PUS, Scientitic literacy, Scientific
Culture, Scientific thinking and attitude, Globalization and changing attitudes towards Science,
Role of Science and Technology in the modern society.

Classification and bnef description of different genres of scientific writings, popular science
fichon and science journalism, relationship between science and the public, Popularizing Science
and Technology: Methods and Problems. Promoting scientific outlook and using science and
technology for socal change.

Writing science news stories, important media for communicating science, writing and
producing science based programs on radio television and internet, writing features on science,
Iraining for science and technology communicators, commumnicating science to rural audiences.

Books Recomnended: :

1. Vilanitam, ].V., Science Conmunication andd Development through Media, Sage Publication,
Delhi.
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UNIT !
Prnciples of Management practices in media industry- Different types of newspaper ownershifr
patterns in India, FDIL Organisational pattern of a daily newspaper and magazine, functioning o
editorial, business and printing departments, inter-relationship and coordination among them.
UNIT i
Organizational structure of AIR & Doordarshan and private TV & Radio Channels in indla,
News Agencies of India- Structure and function, Cross media ownership.
UNTT III i
Newspaper economics, circufation and advertising as sources of revenue. ’
Newspaper as an ind ustry and as a public forum. o ’
Problems of small newspapers. '
Measures for the press to cope with the challenges from electronic media and internet.

‘ntroduction to major Indian professional organisations of media : INS, ABC, Editor’s Guild of
India, AINPEC, IFW], NU]J.

Advertorial and Impact features

e A

Books Recommended : |
Report of the Enquiry Comumittee on Stnall Newspaper (1965). i
Kothari, Gulab, Newspaper Management in India. Intercultural Open University, The |

da 0 !-\I —

Netherlands.

Sindhwani, Trilok N., Newspaper Economics and Management. Ankur Publishing House, New

Delhi. b
5. Mathur, BS, Principles of Management. National Publishing House, New Delhi. |
6. Mishra, Aruradha, An Introduction to Media Management, Singhal Law Publisher, New Delhi. ;
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UNIT-1I
Introduction : The Meaning of Research and the Scientific Method, Characteristics of Research
and the Development of Mass Media Research, Classification of Research
The Elements of Research : Concepts, Constructs, Hypotheses/Research Questions am#
Instrumentation, Variables, Measurement, Scales

UNIT- 11
Major Communication Research Methods : Experimental Research, Survey Research, Conten?
Analysis, Case study, Observational Research, in-depth Interview and Focus Group Discussion |

Sampling : Meaning and Types of Sampling Population and Sample, Sample Size and Sampling
Error

i3

UNIT-1I
Areas of Mass Communication Research : Print Media Research, Electronic Media Research
Public Relations Research, Advertising Research, Media Effects Research
The Research Procedure : The Research Proposal and Report writing 1

Books Recommended:

Ahuja Ram (2001} Research Methods. Jaipur: Rawat Publicaticns

Allen Mike (2008) Quantitative Research in Communication. USA: Sage Publications.

Hocking Jolm et al. {2008) Communication Research. USA: Allyn and Bacon.

Leslie L Z. (2010} Communication Research Methods in Postmodern Culture. USA: Allyn and Bacon.,
Lindlof Thomas R. {2010, 3rd edition) Qualitative Communication Research. USA: Sage Publications.
Stewart Thomas (2002) Principles of Research in Communication. USA: Allvn and Bacon.

Treadwell Donald { 2010) Introducing Communication Research. USA: Sage Publications.

Weaver and Withoit (2003) Mass Communication Research and Theory. USA: Allyn and Bacon.
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UNIT-I

|
|

Prepare your resume using MS Word ; Create good report using pichire, chart and graph etc
Create chart & Graph, Using Title, axis, Value and Label etc. ; Create gocd presentation using
picture, chart and graph etc. ; Introduction to Quark Xpress; Text editing and formatting in !
Quark Xpress ; Create Page layout in Quark Xpress ; Insert Picture and create links in page ;
UNIT - II 1

Introducton to InDesign ; Create Box Item in an Article and use of fonts ; Insert Picture box in
Text Box |
Use of Picture Box insert Picture Box Giving ; Title On and Below Picture Box J}
| UNIT - I i
Prepars DUMMY of Newspaper and House journal, design brochure and leaflet ; Introduction '}
to Photoshop Interface, Tools & Menus ; Use of Layers ir Photoshop document ; Methods and !
processes of printing

Books Recommended:
1 Sarkar N.N. Art and Print Production : Oxford University Press; New Delri 2008. ;
2 Richard Schlemumer. Handbook of Advertising Art Productior:”, Prentice Hall, New York, i
3 Mario Garcia. ., Contemporary Newspaper Design®, Prentice Hall. NY. 1980,

Y 2 R-20 o




Edmund Amold. ., Designing the total Newspaper™. Harper Colhins, NY.1981.
Harold Evans. .Newspaper Design® Heinemann.london 1976, .

Moen, D.R; Newspaper Layout and Design; (1984); State University Press
Bowles and Borden; Creative Editing; 3rd edition; Wadsworih

Mg e

UNIT -1 :
Ownership and administration of Internet, ISPs; WAP, types of Internet Conneetion: Dial-up,
I3DN, lease line. ; Mult Media; Meaning, concept, systems, elements and apphications.
Convergence: Need, nature and future of convergence. ; Introduction to HTTP, HTML,
- UNIT-I

Web page development, inserting, kinking, writing, edltmg) pubhshmg, Iocatmg, promoting dnﬁi
maintaining a website. ; Concept of Netizens, online newspapers and magazines, periodical
blogging, social networking sites, Social Media. ; Major news portals. Data Mining through Web,

- UNIT-II] o , o I
Web Journalism- on line editions of newspapers- management ‘and economics. i
Koie of new media towards society, judiciary, executive and legislature. ; New Media an{i
Democracy. ; Advantages, limitation and risk factors in new media.
Debate on Cyber Security related to Economical, Culturdl Social and Political Issu
Evolution, Limitations and. possibiities.
Citizen jJournalism in India.
Biogging: Concept, development and basic features
Role of bloggmg in alternative ;oumahsm

Su ggesfed Re.’t dmg:- |
I Tripathi, Durgesh, Media and Youth, Mana.k Publication, New Delhi, 2016 ' i
2 Khatri, Neeraj Interactive Media and Society {2013), Kalpaz Publicaticn, New ud}u
3.t Naya Media Naye Rujhan-Shalini Joshi Shiv Prasad Joshi. :
+

How te Leam Computer Internet and Web designing R . ;

JMC 305: DEY MUNICATION

: : UNIT I =
Concept of Development Changes in the concept and scope of :*leveicrmm\t histoncal overview
of development. issues and indicators of developmeni, review o fI“E‘ fe‘u Plans for
development in India. NfT1 Ayog. ' :
Appreach to development : Basic need, Infegrated de‘«e]o;&:.ne:nt, Laxar organisations, Seis
development, Participatory development.

|
i

Role of Communication in Development.

- UNITIX ’
Sccial and Rural Development Social indicators of development-edacation. likeracy, nutritior
and health, population control and family welfare, environrment, women sinpowerment, |
Coverage of eontemporary social issues of importance to society such as gender, race, ethniany
teigion, social class, poverty, development issues and public heaith, ethical and context specitid
cossiderations in reporting such issues. Globalization, Glocalization and UM Agencies. :

UNIT I

Vevelnpment Communication: Concept and process, Dominant, Dependonoy and Partimparen
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Nodels of Communication.
Participatory message making, Decision making and action.
Role of interpersonal channels, traditional media, mass media, new information and

communication technology in development, with specml reference to India.
Books Recommended :

1. White, Shirley A., K Sadanandan Nair and Joseph Ascroft, Participatory Communication:
Working for Change and Development. Sage, New Defhi.

z. Servaes, Jan, Thomas L. Jacobson and Shirley A. White (Eds.), Participatory Communication for

Social Change. Sage, New Delhi.
S ‘:nh.ramn‘ Wilbur, Mass Communication and National Dewv eloPment UNESCQO, Paris. .
<. [hakur, 85 and Binod Agrawal (Eds.), Media Utilization for the Development of Women and |
Children. Concepr Publishers, New Delhi.
5 Rag, B.5.5.. Television for Rural Development Concept Pubhshers New Delhi.

& Mehta, S.R {Ed.). Communication and Development: Issues and Perspectives, Rawat Publications,
jaipur and New Delhi

Banerjee, Sumanta, Family Planning Commumication-A Critique of Indian Programme. Radiant
Publications, New Delhi.

Gupta, VS, Communication and Development, Concept Publishing Co. New Dethi. i
“Naerula, Uma, Development Communicaton-Thedry and Practice, Har.Anand Publication, Delhi
Dua, MR ara Gupta VS.. Media and Development, Har. Anand Peblication, New Delhi
Ruppuswamy, B Conununication and Social Development in India. Sterling Publishers, Delhi.
Murthy, DVE, Development Communication, Kanishka Publishers & Distributors, Delhi, 2013
The Wav Forward, Centre for Mass Communication and UNICEF-Rajasthan (2016)
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: UNIT- 1
Hluman Right- concept, meaning and challenges.
Humar Rights under UN Charter-Council on Human Rights- Interrational Covenants on
Iiuman Rights.

UNIT-I
L OHR 1948 Convention on Civil and Political Rights.- 1966- UN Conventions on Economic,
Social and Cultural Rights. Environmental Rights. 1966- India and Universal Declaration. :
Humam Rights in Globalized World. Right to adequate Food, Education, Information, {
Employment Guarantee, Health and Hygienic, domestic Violence an: Rights of accused and
suspected person. |
UNTT-II |
International Human and Civil Rights Organizations — Amnesty International
FHuman Rights Commissions in India— NHRC, SHRC, Human Rights court in districts.
Human Rights and Media
Agenda setting- framing of issues- newsworthiness- Human Rights mechanism and the
agencies. Assessment of reports- reporting and wn’ﬁng for Human Rights and courts

Suggested Readings :
1 Gopale Bhargava: Human Rights Concern of the Future; New Delh, Gyan sooks, 2001,
H.O. Aggarwal: Inlernational Law & Human rights; Allahabad, Censral Law Publications, 20040,

3 Nj Wheeler and Timothy Dunne: Human Rights in Giobd.l Potitics; London, Oxford Universit
Press. 1999.
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History and development of photography-Camera Types - Box camera, Polaroid cameras, Single
lens reflex cameras, Auto SLR cameras, Twin lens reflex cameras & Digital cameras ; Principles
of composition, lighting; Photo-equipments: lens types and functions, film-types and functions, |
Tripod, iens-hood and retlectors. Shots, Focus, Aperture, Shutter speed; depth of field, focall
length; White Balance; Exposure techniques; Filters and Exposure meter.

UNIT 01

Photo Journalism: Writing Photo Captions, Photo Features and Photo Essay; Qualities essential
for photo journalism; Internet Photo Jowrialism; Characteristics of Photojournalism.
UNIT- II1

Techniques of Photojournalism - blur, freeze, parning ; Selective focusing, Frame within frame;

Zoomiing, long Exposure, Panorama; Fill in flash, flash away from camera, Candid Photography [
Digital Photography

Books Recommmended :
1. Carlina, Reuel Golden, Master of Photography, ' ‘ '
2. Upton, John and Stone, Jim, Photography by Barbdra Londen; (Prentice Hall)
3. Aiyer, Balakrishna, Digital Photojournalism ' f
4. Chandra, PK, Visual Communication anc} Photojoﬁmaﬁsm, Swvastt Publishars, New Delly, 4
5

Langton, Loup, Photojournalism and Today's News: Creating Visual reality, !

Project work - 88.marks
Viva - 20 marks

Attempt any three activities from the following Assignments -
Each student shall produce ore single edition of 04 Pages newspaper on Computer{tabloid size) ;
Each student shall design and prepare a website containing 6 to § pages which are hyperlinked.
Design a cover page of any magazine (A4 size) of your choice.

4-  Prepare an advertisement (size A-4) based on sodial issue.

5-  Design a photo feature {with minimum 8 photographs) on A-3 size sheet.

. ({) 3o
' ]

Every student will be assigned the Project during the Fourth Semester. The student will make
his/her project on the given subject/theme approved by the Head. The Project Report will be
submitted by the students at least four weeks prior to the date of commencement of the End-
Term Examination of the fourth Semester. At the time of viva, the students will make a Power
Point Presentation of the Final Project. {

Project evaluation and viva will be aken by an external examiner trom the approved panel




The Dissertation/ Practical Work is required to be submitted at least fifteen days before the
commencement of the IV semester examination. Students will be required to submit a
Dissertation on a Mass Communication-related topic after conducting research under the
guidance of a faculty member and with the approval of the Head of the Department.

UNIT 1 [

Detinition of marketing, Importance of marketing, Marketing Mix - Product (Types, Levels and
PLC), Price , Physical Distribution, Promotion, Integrated Marketing Communication.

Marketing of Services, Social Marketing, Customer relztionship management (CRM), Dlgltal
marketing, Niche marketing, Rural Marketing and Global Marketing.

UNIT II
Evolution of advertising, concept, functions, classification, advertising in the era of globalisation, ;
advertising and its impact on society with special reference to children and women, ethics of i
advertising (ASCI code of conduct), surrogate advertising, importance of self -regulation in
advertising.

UNIT L
Advemsmg Agency-role, structure and functions, client agency relationship, media planning
and budgeting, media selection, evaluation of advertising (pre-tests and post-tests)
USP, creative process, creative thinking, creative brief ,advertising copy writing for various mass
media, advertising campaign planning (types and phases).

Books Recommended:

1. Aaker, David A, Rajeev Baira and John G. Myers. Advertising Management. Prentice-Hall, New i
Delhi. !

2. Sengupta, Subroto, Brand Positioning. Tata McGraw-Hill Publishing Co., New Delhi :

3. Rege G.M., Advertising Art and Ideas. Kareer Institute, Bombay. f

4. Caples, John., Tested Advertising Methods. Harper &Bros, New York.

5. Oglivy, David, The Unpublished David Oglivy. Sidgwick & Johnson, London.

6. Harrison, Tony (Ed.}, A Handbook of Advertising Technicues. Kogan Page, London.

-

Chunnawala, S.A. and K.C. Sethia. Foundations of Advertising: Theory and Practce, Himalaya 'r
Publications, Bombay. ‘

Shrivastava, KM, Social Media in Business and Governance, Sterling Publishers, New Delhi, 2013
9. Prasad, Kiran, New Media and Pathways to Social Change, BR Publishers Corporation, New
Delhi, 2013

10.  Tripathi Durgesh, Advertising and Yousth, Manak Publication, New Delhi, 2016e i
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. UNIT I

Public Relations and Corporate Communication- concept and scope, publicity, propaganda,
advertising, and sales promotion, PR and public affairs Public Relations: Definition, objectives;.
brief history of public relations in India. Structure of PR and Corporate communication in State,
Public and Private Sectors

UNITI
Tools and techniques of PR and Corporate communication- corporate identity and reputation,
media planning and selection for PR and corporate communication, Publics in corporate |
communication and PR, financal publics, opinion makers, lobbying, PR process (Racel
Approach),Qualities of PR personnel %

UNIT ITI
Crisis management- PR & corporate communication in damage control, third sector initiative
Oppertunities, challenges and issues for PR and corporate comununication in the media i
environment {
Ethical issues of Public Relations and Corporate Communication
professional organizations and councils

Books Recontmended:

Cutlip, Scott M. and Allen H. Center, Effective Public Relations. Prentice-Hall, New Jersey.
Sahai, Baldeo, Public Relafions. Standing Conference of Public Enterprises, New Dethi,
Broom, Glen and David Dozier, Using Research in Public Relations. Prentice-Hall, New Jersey.
Oxley, Harold, The Principles of Public Relations. Kogan Page, London.

Basu, Anil, Public Relations: Problems and Prospecis. Space Age Publications, New Delhi.
Kaul, J.M, Public Relations in India. Naya Prakash, Calcutta.

Mehta D.S., Handbook of Public Relations, Allied Publishers, New Delhi.

Sengupta, Sailesh, Managment of Pablic Relations & Communication, Vikas Publishing House,
New Delhi

bl LN U ST Sl

10. Biack, Sam, Practical Public Relations, Universal Book Stall, New Delhi. ‘

11. Jethwaney, Jaishri N., PuplicRelations : Concepts, Strategies, Sterling Publishers Pvt Ltd., New ;
Delhi.

12, Tiwari, Raghunath Prasad, Rajya Sarkar aurJansampark MakhanlalChaturvediRashtriya

13. PatrakaritaVishwavidyalaya, Bhopal.

14. %ﬁﬁg@ﬁawmﬂﬁmm ﬁmwmmm%ﬁﬁm[

JPETTHY, HAT |

15, W@WW)WWWW%&WWW‘

2010

38 Dy. Regilty (e
UTHV@FSIfy a( Cad )
JAIPUR Sthap

Spliabus for MAQME] 201850 -

|




UNITI
Statistics: Meaning, function and piace of Statistics in comumnunication researc’n, process
Measurement: Meaning, levels of measurement, vahdlty and reha’ndltv of measurermnent
Data Collecuon and Processmg Classification, tabulation and coding,
UNIT I
Descriptive Statistics: Measures of Central Tendency (Mean MedJan and Mode) ‘Quariiles,

Deciles, Fercentiles,. Measures of Dispersion (Range, Quartﬂe Deviation, Meam Deviation, |
Standard Deviation and Coefficient of Variation).
Use of Compu!ﬁrs in Data ana.lyses

]

t

UNIT III
Carrelation/ Association: Characteristics of Correlation, Measures of Correlation : Karl Pearson’s J
coetficient of correlation, Spearman’s Rank Correlation

Inferential Statistics: Difference Between Parametric and Nonparametric Statistical Tests; Steps
in Hypothesis Testing, Chi-square Test.

Books Recommended

1. Ahuja Ram (2001) Research Methods. Jaipur: Rawat Publications '

2 Allen Mike (2008) Quantitative Kesearch in Comnmunication. USA: Sage Publu:ahons

3 Merrigan, G., & Huston, C. L. (2008, 2nd editor. Paperback) Comnmuca tion Research

Methods. Oxford University Press. !

H

4 Reinard John C. {2006) Communication Research Statistics, e JEL‘u Sage Publications.

5. Wimmer,R D. and Joseph R Dominick (2006) Mass Media Research: Processes, Approaches
and Applications. india Edition: Cengage Learning.

8. Wrench ]S, et al. (2009, Indian Edition) Quantitative Resear:zh Msthods for Communication. |
New Delhi: Oxford University Press. _

7. AEed, 31 WWd (GUee), YER Uy gRT vrawene 5E v aisradl |
2009
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University of Rajasthan, Jaipur

M.A. (PRA)

{Public Relations and Advertising)

Subject Code :PRA

Course Category

CC: Compulsory Core Course
CE : Core Elective

Dis. : Disgertation

PR] : Project Work

Contact Hours Per Week

L : Lecture

T : Tutorial

P Practical's

Scheme of Examination
1. Each theory paper EoSE shall carry 100 marks. The EoSE will be of 3 hours duration.

Part A’ of the theory paper shall contain 10 Short Answer Questions of 20 marks,
based on knowledge, understanding and applications of the topics/ texts covered m
the syllabus. Each question will carry two marks for correct answer.

Part 'B* of paper will consist of four questions (with internal choice} of 20 marks each.

A%

Course Structure :
The detawis of the vourses with code, tile and the credits assigned are as given below.

Eligibility
Eligibility for admission in M.A. (Public Relations and Advertising) is first bachelor degree

in any discipline from the recognized university with minimum 50%. Reservation of
seats/ relaxation of marks for different categories will be given as per university rules.

Ly
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M.A. (PUBLIC RELATIONS AND ADVERTISING)

University of Rajasthan, Jaipur ll
|

Syllabus for Approval
' Semester Scheme * 2.64 O',ZJZ
i | ‘ ]i F v B ; o
l Sr. | Subject l Course Title | § §° ' :8' |
; . Code | S 1 3 ]
| | ST
T PRA101 | Writing for Media e | o6 |
- PRA 102 | Marketing Communication Tce T o il
P E 3 ' PRA 103 E Oral and Visual Communication cC 06 -
E E 4 CPRA 14 " Theories of Communications TCE . 06 ﬁ:
&5 . PRA105 | Communication Skills CE 06 |
5 PRA 106 I-Ilstory of Media CE 06
' 01 ! PR~'\ ’901 Advertlsmg Prmctples and Pracﬂce CcC 06 |
P2 ! PRA 202 | Public Relations : Principles and Practice cC | 06
% Eis { PRA203 ! Tools and Techniques of Public Relatiors CC 06
S é 2 PRA 204 | Consumer Behaviour CE 0% ||
iy G5 PRA 205 Media Planning | | CE 06
6 PRA 206 Law z_md Ethics of Advertising and Public ' CE i o0 |
Relations b
R E PRA 301 | Creative Advertising and Campaign Planning < E
- 202 PRA302 | Page Layoutand Designing i cc oo |
1 &= E 3 | PRA303 i Corporate Communication I cC 06 -
B-AE ! PRA304 | Development Communication ' CE 06 !
- "PRA305 | Event Management l CE 06 !
L E PRA 306 H CE_| 06 |
! 1 J_PRA 01 ) Brand Communication CC 06
Ik | PRA402 ) Communication Research CC 06 |
I* ol i_3 PRA403 | Production Techniques CC 06 \
1257 | PRA404 | Dissertation or Practical work CE 06 |
| =& 5 PRA 405 ' Business Communication CE % |
b PRA 206 | Digital Communication _lf CE ! 06 ‘ i
! ; P
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|
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MA ( PUBLIC RELATIONS AND ADVERTISING)
i . Syﬂahus for’.. . 207 O"{i
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Meaning of Translation, Types of Translation, Transcreation, Tools of Translaton, Basic
principies of translation, Problems of Translation, Purpose and Importance of Translation.
Unit-g

Dirferent forms of writing- Press Release, Backgrounder, Feature, Advertorials, Reviews, Speech,

Memoirs, Travelogue, Writing for house journal, Newsletter, Notice/ Circular, Drafting Agenda
and Minutes of Meeting.

Unit-III
Writing for Electronic Media - Corporate Films and documentaries, Creating Advertisements
{I'VCs and Radio Jingles), Radio talk /feature, Writing for Social Media and Blog Writing

Books Recommended :

1 Sastry, ]. Venkateswara, Art and Science of Translation, Centre for Advanced Study in Linguistics,

Osmania University and Booklinks Corporation, Hyderabad.

Bhatnagar, Y.C., Theory and Practice of Translation, Ajanta Publications, Delhi

Ganesh, T.K,, Essentials of Mass Media Writing, Authorspress, Delhi

Gupta, Om, Basic Aspects of Media Writing, Kanishka Publishers, Distributors, New Delhi

Raman, Usha, Writing for the Media, Oxford University Press, New Delhi
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Defining marketing, Importance of marketing, Marketing concepts, Market Segmentation,
viarketing Process.

Unit-II ]
‘Marketing Mix - Product (Types, Levels and PLC), Price {Pricing Strategies), Physical |
Distribution, Promotion, Integrated Marketing Communication.

Unit-IT
Marketing of Services, Social Marketing, Customer mlatlons}up management (CRM) Digital
marketing, ?\hche marketing, Rural Marketing and Global Marketing

Books Recommended :
t.oder, Keller, Koshy, fha, Marketing Management, PH], \Jew Delh:
Famaswamy, Namakumari, Marketing Management, Tata McGraw Hill -
jain, Subash C., international Marketing Management, CBS Publishers and Distributors, New Delhi |
\arshney, R.1& Bhattacharya, B., International Ma.rketmg Management- An indian Perspectives,
Suitan Chand and Sons, New Delhi
Kothari, Rakesh, Mehta, Anfl and Sharma, Ashok, Marketm'g Manzgenient, RBD. Jaipur.

WIS, uﬁ.mﬁa.ﬁamqéama?ﬁ)ﬂra@mfﬁ%wm,w

Unif-1
Oral Communication:Origin and development of oral comms.uumhoni.mmg technologyfor oral
communication, Vistal Communication:Psychological aspects-and. moods of colour,shapes and
symbeols, Cultural aspects of colours and symbols -
' Unit-11 AU
Ethics and ‘use of Visuals in media, Adverhﬂng Layout (sh:gsﬁ and w{)es) C_mnponents and |
Principles of Des1gn, Typography
Umt-—HI

Desigrirg Visual Communication, Corporate Identity (Name, Loge, Symool, Tagline Siogan and
Capnons) Designing Mailers, Posters, Pamphlets,Dummies, POPs, Packaging Designs and Sales
material
Books Recommended :

Verma, Harsh V., Brand Management, Excel Books, New Deliii _ ‘

Jethwaney, Jaishri, Corporate Communication, Oxford University Press, New Delhe

Srear, wrosll, Renes wEeaes, AR yiadeE, it

1, WW"E-’ Wf%ﬁﬁc:\—xﬂs:r IR A= TRy JrTRAl, ST

Unit-]
Meaning and concept, Functions of mass communication, Mass communication theories
{(Dependency Theory, Cultivation Theory, Agenda Setting Theory, Use and Grahfication Theory,
Hypodermic Needle Theory, Limited Effects Theory)Propaganda and Persuasion, Basics of
Intercultural communication.

Unit-II
Foundadons and role of Journalism in society, Journalism and Ind.an Demecracy (Concept of
fourth estate), Development communication, Role of mass media i opininn making, Bftects o
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Unit-II1 |
hedia theories @ Authoritarian Theorv, Libertarian Theory, Social Responsibility Theory., |
Democratic Participant Media Theory, Interactive Theory(One step flow, tvo step tlow, mult-)
step tlow).

Books Recommended :
Kumar, Keval ], Mass Communication in India, Jaico Publishing Housge, Delhi
Narula, Umra,Dynamics of Mass Communication: Theory and Practice, Atlantic Publishers,New
Dethi ]
Narula, Uma, Handbook of Communication: Models and Perspectives, Atlantic Publishers, New
Delhi
Jowett, Carth 5. and O Donnell, Victoria, Propaganda and Persuasion, Sage Publications, London
Ma Quail, Denis., Mass Commaunication Theory: An Introduction. Sage, London. §
TeFleur. ML and S. Ball-Rokeach., Theories of Communication: Longman, New York, l

Me(Quan, Denis and Windhl Communication Models for the Study of Mass Communication,
Longman, London.

Werner, Severin ] and Tankard W. James., Commu:ucatlon Theone: Origin, Methods, Uses. !
Longman, London.

Rangarajan ., Communication Theories and Models Himalaya Publishing House, Mumbai
ArTaE, of. Holl, exeRal o e §§ SHEEr JraE, IRERi ow, SR

iz, & e, Gy9or : yfoey v Rigra, ard) afored we Redeged, dumre |
feere, qren, 9, Wy, 9l gEllen, AR @ R, o B uRy el T

Unit-1
Communication (meaning and nature), Barriers of communication, Types of communication,
Communication process, Non-Verbal Communication Skills, Body language/Kinesics and Eye
contact, Facial Expressions and Gestures, Spatial distance and Proximity.

Unit I
Erfective communication skills: Writing (sentence structure, types and building paragraphs),
Reading (skimming the main idea, read between the lines, tone and style of the content),
Etfective listening, Speaking (Presentation skills, public speaking skills and effective use of !
voice) l

Unit-TH .
Models of communication: Linear- Aristotal, Laswell, Shanon-Weaver, SMCR Non-linear-
Wilber Scfram and Osgood drcula Model, Dance’s Helical model, newcomb’s ABX model

Books Recotunended :
Mathew, M.]., Business Communication, RBSA Jaipur
Seely, John, The Oxford Guide to Writing and Speaking, OUP(OXFORD)
Pal, Rajendra, Korfahalli, }. S. and Chand S., Essentials of Business Communication, New Deihi
Kaul, Asha, Business Communication, Prentice Hall, New Delhi
Dulek, Ronakd E. arvd- Fielden, Jobn 'S, Principles of Business Communication, Macmillan Publishing
Company, London.
McQuail, Denis and Windhl Communication Models for the Study of Mass Communication.
Longman, London !
He T et Gyyw wioew vd figr ra}vﬁwrﬁmf‘wﬁqpe: T,
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Unit-1
istory of Print Media, Origin and Growth of Indian Press, Role of Press in Freedom Movement,
Origin and Growth of Media in Rajasthan.Traditional Media: Folk Dances, Folk Theatre, Folk
Music, Puppetry.

Unit-T1
A historical perspective of Radio in IndiaFM and community Radio-state and private
initiatives. Public Service broadcasting & Commercial Broadcasting,
Unit-TIT
A historical perspective of television in India An appraisal of Cable & DTH network and major
News Channels in India.
Books Recommnended :
Parmar, Shyam, Traditional Folk Media in India. Gekha Books, New Delhi.
Natarajar, |., History of Indian Journalism, Publications Division, New Delhi.
Parthasarathy, Rangaswami, Journalism in India Sterling Publishers, New Delhi
Kumar, Keval |, Mass Communication in India. Jaico, Mumbai.
Raghavan, G.N'5, The Press in India: A New History. Gyan Books Pvt. Ltd., New Delhi.
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Unit-I
History of Advertising, types of Advertising, role and impact of advertising on Society (Socio-
Economic effects), DAGMAR approach and AIDA Model.
Unit-I
Advertising vs other forms of communication {propaganda, publicity, public relations, personal
selling and sales promotion },structure and function of an advertising department,
advertising budget methods (percentage of sales, competitive paritv method, objective and task
method and affordability method). 5
Unit-II1 !
Ad agency {definition and functions),types of agencies, siructure of an advertising ageficy |
(group and deparmmental system),remuneration system of an agency (commission system, fee:
systemn and service charges), selection of an advertising agency, client-agency relationship
Books Recommended :
Wells, William, Burnett ,john and Moriarty, Sandra, Advertising Principles and Practice,, PH],

Chunawala and Sethia, Foundations of Advertising Theory and Practice, Himalya Publishing
House, New Delhi.

Batra, Satish K & Kazmi, SHH ,Advertising and Sales Promotion, Excel Books,New Delhi
Brand Management, Harsh V. Verma, Excel Books,New Delhi.

Corporate Communication, Jaishri Jethwaney, Oxford University Press.
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Unit-I
History and evolution of PR, DefinitionScope and structure of PR, Differences between
Adverasing PR, Publicity and Propaganda, Four Models of PR (Press Agentry /Publicity model,
Public Information model, One- way asymmetrical model, Two- way symmetrical model).
Unit-H
Major roles of PR in management({lmage Building, Goodwill and Crisis Communication), PR
process(RACE Approach), PR practice, Challenges in PR, Role of PR agencies and their
Functons.

Unit-IH

Publics in PR (Internal and External), Customers, Government, Media, Employees and Potential
Emplovees, Competitors, Opinion makers and Special interest groups, Stakeholders.
Books Recommended :

Mehta, .S, Handbook of Public Relations in India, Allied Publishers, New Dethi.

Philip, Lesley, A Handbook of Public Relations and Communication,Jaico Publishing House,

Delhi.

Newson, Turk, Thomas Kurckeberg, This is PR-Realities of PR, Asia PTE Lid.

Jethwaney, Jaishri, Corporate Commumication, Oxford University Press, New Delhi
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Umt—i
iools of PR-Internal and External, House iournal House Joumal Designing, Types of House

journal, Magazines, Press Conference, Press Brief, Press kit, Press Visit, Press Release, Rejoinder,
Brochure, Advertorial, Suggestion Boxes.

Unit-I1
Audio Visual as a tool for PR, Documentary Production, Commercial Cinema, Realistic Cinema,|
Corporate Film, Photo Communication, Use of Photo in PR, Caption Writing, News Reel, Videa
Clipping, |
Unit-I
Exhibition, Traditional Media: Meaning and its Varieus Types, Outdoor Media: Meaning,
Advantage and Disadvantage, Transit Media: Meaning, Advantage and Disadvantage, Direct
Maii: Meaning, Advantage and Disadvantage.
Books Recommended
Mehta, D.S, Handbook of Public Relations in India, Allied Publishers, New Delhi.
Philip, Lesley, A Handbook of Public Relations and Corununication,Jaico Publishing House, Dethi.
Srivastav, H.O, Broadcast Technology a review iGyan Publishing House New Delhi.
Newson, Turk, Thomas, Kurckeberg, This is PR-Realities of PR, Asia PTE Ltd.
Jethwaney, Jaishri, Corporate Communication, Oxford University Press, New Delhi
AHEd, T, FaYs vd e, aerems R Ty awrdl, s
Woar!, wadl, ﬁ?ﬂtﬂ \TET m R WHT, as‘ﬁe—em

Consumers and target customers, consumer behaviour(definition and its meaning) , theories on
motivation{Freud, Maslow and Herzberg).

Unit-I1
Social and Psychological influences on consumer behaviour ,needs and motives ,buying decision
making process.

Unit-TH
Consumer perception segmentation, targeting &positioning (STP) analysis ,values, athtudes
and Iifestyles (VALS) network. i
Books Recommaended :

Schiffman and Lazar Consumer Behaviour, Pearson Prentice Hali ,New Delhi.

Koter, Keller, Koshy, Tha, Marketing Management, PHI, New Delhi

Ramaswamy, Namakumari, Marketing Management, Tata McGraw Hill

fain, Subash C, Internationat Marketing Management, CBS Publishers and Distributors, New
Delhi

Varshney, R L& Bhattacharya, B., International Marketing Management- An Indian Perspectives,
Sultan Chand and Sons, New Delhi 1
Kotharl, Rakesh Mehta Anil aIuiSharma, Mhok Marketmg Management, RED, ]alpur

Unit-1
Classification of media (merits and demerits), selection of media , media planning (definition},
role of a media planner.

Unit-H
Media planning process (situation analysis, implementation and mom'toring),medja planning l
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strategies (media mix, reach, frequency and scheduling), determ iniy g4 cost of media
Unit-HI .
- Media buying Agenmes and theu' serwces RS, NRS,HUT, ABC TRP GRP RAM and TAM
. ' Books Recommended .

Wells, Wﬂham,anett ,John and Moriarty ,Emndra, Advertmng Principles and Practce, . PHL,
New Delhi i

Chunawidla and Sethxa.FoundntmrB of Adw:rhsmg ’Iheon‘ and Prdttxue, anal\a Dubl.u;l"u*mg)I
House, New Delhi. X

Batra Satish K &Kazmi,6 H H ,Advertising and Sales Promotmn,F_melBooks New Delhi

Belch,George and Belch,Michael, Advertising and Promotion: An integrated marketing
communicafion perspective, McGraw Hill Publications. - - . R Do !
SearR, S, s el eEeRd, e afieeee, 1?%‘"‘1
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PRA 206-Laws and Bthi :

3.,..'
|
l

“Unit-I - - !
Copy nght Act, -Law of Defamaborl, :Prasar Bharti Act Infom\dhon Technology  Act,,
Competition Act (2002}, Advertwmg Laws in India,’ ‘Cigarettes and C !ther Tobacco Products Act,
2003 (COTP ‘\) Drugs and Cosmetics Act, Drug and Magu Remedies ~cr
Trademarks and Patents (IPI\) _ ‘
Unit-ff ’
Ethical As Aspects of  Advertising, Deceptive’ arud * Miskeading A dver rtisiag, Comparative 5
Advertising, ‘Controversial Adve_msmg, Subh_:nma. amd Surrou tr Advertising, Stereotype
Portrayal, Effects on Children.’ - ‘ o R
Unit-Hi i
Self-Regulation, Mzndatory Regulation, ASCT code of Zthics for Advertising, DAVIFe Code of !
Conduct, AAAL Public Relation Ethics: PRSI and IPRA ,
Books Recormmended.: !
Sawaat, PB, Badopadhyay PK, Advertising Lav and Ethics, Universal Law Fublishing Lampany, Delbi i
Barua, Vidisha, Press and Media Law Manual, Universal Faw publishing Company. New Delln_ ;
Kumar, Keval [, Mass Communication in Indis, Jaico Publu&lmg b iou';f', MNEwW eihl !
Basu. Durga Das, Laws of the Press, Prentice Hall of India, New Dweihj ’
Batra, Sabish and Kezmi SHH, Advertising and Sales Promaotion, Excel 8ok Sndia, New Dethi L
iles Fromerion and Aclvertsing Management, MN Mispra, Himalva Publishin, 2 Hoase, Dothi i
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Unit-1

Concept of creativity , creative brief and USP creative t}unkmg (vertical and lateral) ,creative
process.

Unit-A1

Copywriting({concept and importance), visualisation {concept and importance),creative ad copy

for different media (Print, Broadcast, Web and Cutdoor), psychological effects used in
advertisements (Empty Space, Halo and Zeigernik).

Unit-ITY
Tvpes of campaign and stages of campaign Planning , advertlsmg appeals {(rational and
emutional) message design approaches.
Books Reconnmended -

Wells, Wiiliam, Bumett John and Moriarty Sandra, Advertising Principles and Practice, , PHI, ]

New Delhu.

Chunawala and Sethia,Foundations of Advertxsmg Theor} and Practice, Himalya Publishing

House, Neiv Delhi.

BatraSatish K &Kazni,S H H ,Advertising and Sales Promotion, ExcelBooks,New Delhi
Beich,George and Belch,Michael,

cominunication perspective, McGraw Hill Publications.

Brand Management, Harsh V. Verma, Excel Books New Delhi. - .
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Prepare your resume using MS Word ; Create good report using picture, chart and graph etc
Create chart & Graph, Using Title, axis, Value and Label ctc ; Create good presentation using
picture, chart and graph etc. ; Introducton to Quark Xpress ; Textedi iting and formatting in
Quark Xpress
Create Page layout in Quark Xpress ; Insert Picture and create lmks in page
UNIT ~-B
Introduction to InDesign ; Create Box Item in an Article and use of fonts ; Insert Picture box in
Text Box : Use of Picture Box inser: Picture Box Giving ; Title On and Below Picture Box
UNIT-C
Prepare DUMMY of NeWspaper and House journal, design brochure ard leaflet ; Introduction
to Photoshop Interface, Tools & Menus ; Use of Layers in Photoshop dacument ; Methods and
processes of printing
Books Recommended :
Rajarama, V., ana Radhakrishnan,T., An atroduction to digital compater design. PHIL, Delhi
Singh ,Vishnu Priya & Singh, Meenakshi, DTP course book, Computech Publications ,New Delhi
NIIR Boazd, Screen Printing Technology Handbook, Asia Pacific Business Press, New Delhi.
NIIR Board, The Complete Book on Printing Technology ,Asia Pacific Business Press, New Delhi.
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—wncept of Corporate Communication, Meaning and Definition, Evolution and Importance,
#:rporate Communication Functions, Communication with Media, Relations with Government,
Coerporate Social Responsibility.
Unit-11
Image Building, Corporate Branding (Philosophy and Image), Corporate Culture, Specialities
and Noveities, Trade Shows and Exhibitions, Events and Sponsorships, Crisis/Disaster
Management, Institutional / Corporate Advertising.
Unit-11

Financial Communication, Understanding financial market, Finandal institutions, RBI and SEBI
regulaton, Finandal products, Financial Advertising, Financial communication process for
[POs. hutual Funds, Investor Relaticns.
Books Recommended :

Jethwaney, Jaishri, Corporate Communication, Oxford Unuversity Press New Delha

Verma, Harsh V, Brand Management, Excel Books, Noida, Uttar Pradesh.

Belch, George andBelch, Michael, Advertising and Promotior:An integrated Marketing

Communication Perspective, McGraw Hill Publications, New Delhi.

Blythe, Jin, Marketing Communication, PHJ, New Delhi.
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Concept of Development: Changes in the concept and scope of develepiment, historical overview
of development, issues and indicators of development review of Five Year Plans for
development in India.
Approach to development : Basic need, Integrated development, Local organisations, Self
development, Participatory development.
Roie of Commurnucation in Development.

Unit-H
Social and Rural Development Social indicators of development-education, literacy, nutritdon
and health, population control and family welfare, environment, women empowerment.
Coverage of contemporary social issues of importance to society such as gender, race, ethnicity,

religion, social class, poverty, development issues and public health, ethical and context specific
considerations in reporting such issues.

Unit-IlT

Development Communication: Concept and process, Dominant, Dependency and Participatory
Models of Communication. ; Participatory message making, Decision making and action; Role
of interpersonal chanuweis, traditional media, mass media, new information and communication
technology in development, with special reference to India.
Books Recommended ;

White, Shirley A., K Sadanandan Nair and Joseph Ascroft, Participatory Communication: Working

for Change and Development. Sage, New Delhi.

Anbastha, C.K., Communication Patterns in Innovation Development, Extension and Client
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Svstem. B.R. Publishing Corporation, Delhi.

Servaes, Jan, Thomas L. Jacobson and Shirley A. White (Eds.), Participatory Communication for
Social Change. Sage, New Delhi.

‘_ﬁ Schramm, Wilbur, Mass Communication and National Development. UNESCO, Paris.

Thakur, BS. and Binod Agrawal (Eds.), Media Utilization for the Development of Women and

Children. Concept Publishers, New Delhi

Pokhrapurkar, Raja, Rural Development through Community Television. Concept Publishers, New

Delhd.

Rao, BSS,, Television for Rural Development. Concept Publishers, New Delhi.

hiehta, 5.R. (Ed.). Comummication and Development: Issues and Perspecnves Rawat Publications,

Jaipur and New Dethi

Banerjee, Sumanta, Family Planning Communication-A Critique of Indian Programme. Radiant
Publications, New Delli.

Dhama, O.P. and O.P. Bhatnagar. Education and Communication for Development. Oxford and
1bH Publishing Houses, New Delhi '
Gupta, V.5, Commurication and Development, Concept Publishing Co. New Delhi.

Gupta, V5. and Singh, Ranjit (Ed.), Communication Planning for Socioeconomic Development,
Har. Anand Publication, New Delhi.

Narula, Uma, Development Communication-Theory and Practice, Har. Anand Publication, Delhi
Dua, MR and Guptz, VS, Media and Development, Har. Anard Publication, New Delhi
Kuppuswamy, B. Communication and Social Development in India. Sterling Publishers, Delhi.
Murthy, DVR, Development Conmunication, Kanishka Publishers & Distributors, Delhi, 2013
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Uniti:
Introduction to event management, Principles of event management, Scope of event, Event |
manager, Event team, Code of ethies, Establishing Policies & Procedures. i

Unit-2 z |
Preparing and Planning Schedule, Organizing Tasks, Using the Schedule, Responsibility,

Checklists, Expert Resources, The Budget, theme, light & sound, Sponsorship principles, Logistic
policy.

Unit-3

Size and categories of Event : Sports, Rallies, Wedding, corporate events, Designing the event
Establishing Objectives of event, Preparing event proposal, Use of planning tools, case studies.,
Books Recommended : .

Mohan, Savita, Event Management & Public Relations, Enkay Publishing House, New Delhi.

Singh, Kaushalendra Saran, Event Management Principles and Methods, Kanishka Publication

New Dethi.

Harichandan, PC, Event Management, Global Vision Publishing House, New Delhi.

Shore, Anion & Parry, Bryn, Successful Event Management: A Practical Handbook, Cengage
Learning India, New Delhi.

o e et

Unit-T

Human Right- concept, meaning and challenges. Human Rights ynder UN Charter-Council en
Human Rights- International Covenants on Human Rights. :
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Unit-II
IJDHR 1948- Convention on Civil and Political Rights. 1966- UN Conventions on Economuc,
w. >ocial and Cultural Rights. Environmentat Rights. 1966- India and Universal Declaration.
¢ /"n" uman Rights in Globalized World. Right to adequate Food, Education, Information,

- Employment Guarantee, Health and Hygienic, domestic Violence and Rights of accused and
suspected person. :

=

Unit-IT1

International Human and Civil Rights Organizations — Amnesty International
Human Rights Commissions in India — NHRC, SHRC, Human Rights court in districts.
Human Rights and Media
Agenda setting- framing of issues- newsworthinesss Human Rights mechanism and the
agencies.
Asgsessment of reports- reporting and writing for Human Rights and courts.
Books Recommended

Gopala Bhargava: Human Rights Concern of the Future; New Delh, Gyan books, 2001.

H.O. Aggarwal: International Law & Human rights; Allahabad, Central Law Publications, 2000.

N1 Wheeler and Timothy Dunne: Human Rights in Global Politics; London, Oxford University
PPress, 1999.
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Unit-I .
product and perceptual congept, brand positioning {concept
and strategies), Kapferer's brand ]dﬂ!‘lhty prism.
Unit-I1
Brand development index and category development- mdex,brand extension, bra,ﬂdmg

strategies, concept of brand- loyalty global hrandmg stmtegy (siandard:sahon and
customisation) ‘

& ‘!rand (defrmtion and importance),

Umt—HI
Tvpes of brands (symbolic, experiential and functional) stages of brand management
tintroduction, elaboration and tortxfxcanon) .brand portfolio brand eqtutv (BAV models and
AAKER model) ‘brand valuation (Inter brand method)
Books Recommended :

A oom Y.L.E., Brand Manaoement Vikas Pubbicat]on, New Delhi.
Verma Harsh V, Brand Management, Excel Books, New Delhi.

Kotler, Kelier,Koshy and Jha, Markeung Management, Prentice-Hall of hum, New Del}u
David Akkar, Managing Brand Equity, Prentice-Hall'of India, New' Delhi ‘
hunawala S.A., Sethiak.C:, Comipendium of Brand’ Manageméent, Hiraiava Publishing House,
Mumbai

Kapferer, jean-Noel, Strategic Brand Management, Kogan Page Indiz Private Limited, New Delhi
-Sengupta Subroto, Brand. Posiioning, Tata McGraw-Hill, New Delhi. .

Introduction : The Meaning of Research and the Scientific' \’iethod, . hdiacterusncs or Research
and the Deve}opment of Mass Media Research, Classification of Keeea-':h '
The Elements of Research : Concepts, Constructs, Hvpc ‘*‘kmea /Research Questions and
Instrumentation, Variables, Measurement, Scales
' UNIT- i} L
Major Communication Research Methods @ Experimental Research, Supvey Research, Content
Analvsis, Case study, Observatoenal Research, in-depth Interview, and Focus Group Discussion
Sampling : Meaning ard Types of Sampling Populatior: and Sample, Semple Size and Sarapling
rrror
UNIT-II1
Areas of AMass Communication Kesearch @ Print Media Researth. Electroric
Public Relaticns Research, Advernsing Research, Media Eifeets Researcin.
The Kesearch Procedure : The Research Proposai and Report writing
Books Recommended :
Babbie, E. {1986). The Practi’» of Social Research, California: Wadsworth Publishing Company.
Serelson, B. (1952). Confent Analysis mn Commusiication Researcle New York: The Free Press
Fruh, v & Rat H (1999, Advertising Principles: Choice Chalienge Ciumge Lmarowvoad, Blimois:
:~TC Publishing Group.
Budd, R. W. (1978). Content Analysts of Communications. Neww York: Macmiilan.
Iite. W. Stephen (2001). Theories of Human Conpnunication. USA: Wardsworth,
Temmaive A (2003). Mass Conenuenication Resecrch. {An Introductiony. tbadan: Sceptre Prints Lid.
Winimer, R.D & Dominick, LR, (2000). Mass Medie Resenrch {oth Edition). Belmont,
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< alitorria:Wadswortn Publishing Company
vin, R. {1994}, Case Study Research: Design and Methods. Beverly Hills, CA: Sage Publishing.

Watson, Tom and Noble, Paul, Evaluating Public Relations, CEPR, Kogan Page, 2007, London
% and Philadelphia.

Ahuja, Ram, Research Methods, Rawat Publications , Jaipur.

Flacher, Alan D. and Bower , Tomas A, Fundamentals of Advertising Research,, Wadsworth
Publishing ., London.

Wells, William, Burnett ,John and Moriarty Sandra, Advertising Principles and Practice, PH),
New De:hi.

Chunawala and Sethia, Foundations of Advertising Theory and Practice, Himalya Publishing
Heuse, New Delld.

fundamental concepis of photography (par!s and types of camera), aesthetic values in
photoyraphy {(composition; perspective and colour) , productand event photographv
: _ Unit-I
Rad1o studio set up, tvpes of mlcrophones voice presentation on radio/effective use of voice for
radic . production of radic commercials and jingles
‘ Unit-IT
Fundamental concepta of video camera, basic techniques of audio-visual/ v1deo producuon

production of television commerua]s/ advertisements
Books Recommended ;

Wells, Wiltiam, Burnett John and Morarty Sandra,  Advertising Prindples and Practice, PHI,
New Delhi

Chunawala and Sethia, Foundations of Advertmng Theory and Practice, Himalya Publishing
House, New Delhi.

" Frost, Lee, Photography Lagdon. .
Belavadti, Vasuki, Video Production, Oxford University Press, New Dethi
Ra, MitchS:, basics of Audio-Visual Editing, Random exports, New Delhi
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The Dassertaton/ Pmctlcaj ‘sVOJ‘.“K is reql;ured to be submitted at least hfteon days before the
commencement of the IV semester examination. Students will be required to submit a
Dissertation on a Mass Commumication-related topic after conducting research under the

guidance of a faculty member and with the approval of the Head of the Departiment whereas the
practical work will be assigned from the department.

Unit-1
Business Communicaton (Definition), Difference between business communication and
marketring communication, Types of Business communication, Internal (Horizontal, Vertical,
Diagonal and Grapevine), External Communication, Principles of Effective Communication (7

Us), Face to face, Telephonic conversation, Meetings, Semunars and Conferences, Group
Discussions, Interview {Types).

55 '“%Pm _

eglstr‘u-
r\!ty OfRaJ
- IPUR

) cad:

DF!) EE

e st e e e T T




Unit-II |
Viritten communication, Business correspondence (Structure and forms), Business letters, |

v _nguiry letter, Quotation letter, Order letter, Sales letter, Claim ietter, Adjustment letter, !
] "itﬁuﬁn letter. i
« ! _ Unit-IL '
Personnel Letiers, Reference letter, Appointment letter, Confirmation letter, Promotion letter,
Warning letter, Appreciation letter, Sympathy letter, Memo,Notice and Circulars, Formal
Repor:s, Informal Reports, writing job application, Technical proposals.
Books Recommended :
Mathew, M ], Business Communication, RBSA Publishers, Jaipur.
Pal, Rajendra, Koriahalli, ] S, Essentials of Business Communication, Suitan Chand & Sons, New
Delhi.
Kaul, Asha, Business Commupication, Prentice Hall, New Delhi.
Dulek, Ronald E &Fielder, John S, Principles of Business Communication, Macmillan Publishing
Company, London '

Unit-1

Digital Comununication, Concept and importance, Evolution of digita] media {Global and India),
Convergence media, Various digital platforms, Forms of digital media(owned, paid and earned), |

Unit-II "
Website strategy, E-marketing, Paid search marketing, Email marketing, Integrated e-marketing,
Digital media metrics (Page, hits, page impressions, clicks and reach), Revenue metrics.

Unit-ITI
Social media communication, Social Media Networks, Use of Social Media in PR, Mobile
markedng, Digital PR, Online advertising, TRAI
Books Recommended :

Ryan, Damian, Understanding Digital Marketing: Marketing Strategies for Engaging the
Digital Generation, Kogan Page India, New Delhi.

Parkin, Godfrey, Digital Marketing-Strategies for Online Success, New Holland Publishers Ltd,
London.

Chaffey, Dave & Smith, PR, E-marketing Excellence : Planning and Optimizing your Digital
Marketing, Routledge, New Deihi.
Khandekar, Vanita Kohli, The Indian Media Business, Response Books, New Delht

Rogers, Evertt M & Singhal, Arvind, India’s Communication revolution, Bullock cart to cyber
marts, Thousand Oaks, New Delhi.
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